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Introduction 

Snowboarding films have been produced since the very beginning of this sport as tools to 

promote, popularize and remember. In the past few years, we have been witnessing 

considerable expansion within the snowboarding industry. Many new companies for apparel 

and boards manufacturing have been established (others were taken over by the dominant 

ones). This has reflected on the number of snowboarding films produced for a season. 

According to www.SnowboardingSoundtrack.com (an online project aimed at listing all 

snowboarding films made so far) 21 movies have been done until now for the new season 

2008/2009. Production companies look for innovation be it on technical level or on the level 

of content. Building the movie around specific theme has become tool for films‟ differentiation 

and specificity. Are the snowboarding films only visual „tools‟ for marketing and promotion of 

its industry related products? Why do viewers watch them and what are the audience‟s 

benefits? According to theories of metacognition it is important to develop abilities to monitor, 

reflect, and evaluate your personal thoughts, behavior and abilities. Can the snowboarding 

films act as the visual platform that triggers such reflections and learning awareness? 

In the paper “Experience, Creativity and Snowboarding (Optimistic? and Thanks Brain! Two 

poles of the themed snowboarding themes)” I used a philosophical method of analysis to 

relate the snowboarding films to the concepts of metacognition. This paper continues the line 

of interpretation summoning data from the viewers to support or reject the hypothesis that 

snowboarding films generate metacognitive awareness in the forms of reflection on the 

snowboarders (professional and amateur) performance, keeping up with the newest trends 

and visualizing „norms‟ for their progression. The data was gathered by contextual inquiry, 

method used in usability engineering. It is comprised by traditional interview and observation 

part during which the viewers are asked to verbalize their thoughts while performing a task 

(watching part of snowboarding/free style ski film). The inquiry‟s target group is 

snowboarders/free style skiers with considerable experience (more than six years of 

snowboarding/free style skiing). The paper begins with explanations of metacognition as a 

concept and the used methodology. It proceeds with the interpretation of the viewers‟ data 

and finishes with reflection on the applied methodology. 

 

 

http://www.snowboardingsoundtrack.com/
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Snowboarding films and Metacognition  

In the paper “Experience, Creativity and Snowboarding (Optimistic? and Thanks Brain! Two 

poles of the themed snowboarding themes)” I have approached the snowboarding films 

through the interpretative framework of experience economy, actions sports and Generation 

Y characteristics. These movies can be seen as platform for snowboarding experiences on 

the mountain, in the woods, on the playground, in the city. Snowboarding films incorporate 

the elements of esthetics, entertainment, education and escapism within their framework. 

Moreover, the recent tendency of theme implementation has added layers of concreteness, 

narration and innovation to their overall platform. It has been also estimated that pro 

snowboarders spend 35% of their free time watching snowboarding movies1.This can be 

related to their mobile lifestyle dominated by travelling and seeking entertainment connected 

to their professional field. Moreover, snowboarding films can be seen as an opportunity for 

updates of what the other riders have been coming up with, charging with provocation and 

creativity.  

 

In How People Learn: Brain, Mind, Experience and School, Bransford&Brown define meta-

cognition as people‟s abilities to predict their performances on various tasks and monitor 

their current level of mastery and understanding. Using philosophical methods of 

interpretation, it can be suggested that snowboarding films can exert snowboarders‟ 

reflection on what is worked and what needs improving. Riders can select and remember the 

relevant and learn how to take control on their own learning. This can be useful not only for 

professional but also for amateur snowboarders and fans. Snowboarding films are conceived 

to be mediated experience that poses some norms and thereby exerts influence on the way 

the viewers think and act. Although these movies still cannot offer a form of interaction, they 

actively seek participation through inspiring learning and “trying out” what they project. In 

general, metacognition is defined as a level of thinking that involves active control over the 

process of thinking. Metacognitive skills include planning how to approach a learning task, 

monitoring understanding and evaluating the completing process of a task. Maintaining 

motivation to achieve the desired goal is also considered to be a metacognitive skill as well 

as becoming aware of distracting stimuli – internal and external – and managing to sustain 

an effort over time.  

                                                           
1
  Tyka, A., Blecharz. J, Tyka. A Goals in sports   career and motivation as the measure of professionalism in 

snowboarding. Medicina Sportiva. Vol. 11 (1), 2007 
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The term "metacognition" is most often associated with John Flavell, (1979). According to 

Flavell (1979, 1987), metacognition consists of both metacognitive knowledge and 

metacognitive experiences or regulation. Metacognitive knowledge refers to acquired 

knowledge about cognitive processes, knowledge that can be used to control cognitive 

processes. Flavell further divides metacognitive knowledge into three categories: knowledge 

of person variables, task variables and strategy variables 

Can declarative knowledge be metacognitive in nature? For example, is the knowledge that 

you have difficulty understanding principles from bio-chemistry cognitive or metacognitive 

knowledge? Flavell himself acknowledges that metacognitive knowledge may not be different 

from cognitive knowledge (Flavell, 1979). The distinction lies in how the information is used2. 

 

Metacognition is referred to as "thinking about thinking" and involves overseeing whether a 

cognitive goal has been met. According to Livingston, cognitive strategies are used to help 

an individual to achieve a particular goal while metacognitive strategies are used to ensure 

that the goal has been reached. Metacognitive experiences usually occur before or follow a 

cognitive activity. Meta-components are executive processes that control other cognitive 

components as well as receive feedback from these components. According to Sternberg, 

meta-components are responsible for "figuring out how to do a particular task or set of tasks, 

and then making sure that the task or set of tasks are done correctly" (Sternberg, 1986b, p. 

24). These executive processes involve planning, evaluating and monitoring problem-solving 

activities. 

 

 

 

 

 

 

 

                                                           
2
 Jenifer A. Livingston, άLƴ aŜǘŀŎƻƎƴƛǘƛƻƴΥ !ƴ hǾŜǊǾƛŜǿέ όмффтύ, www.gse.buffalo.edu 
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Contextual Inquiry: Brief Explanation 

It can easily be suggested, by following a philosophical framework of interpretation, that 

snowboarding films incorporate meta-components of reflection on snowboarding. They can 

motivate evaluation of snowboarder‟s skills by monitoring the tricks and terrain as well as 

installing drive for progression or planning new obstacles. The philosophical analysis, 

therefore, can be useful for introducing the relation between the concept of metacognition 

and snowboarding films and their further interpretation. With it, however, we can only 

hypothesize without proving it right or wrong. Further data, taken from the viewers can 

support the relationship as plausible and justifiable. 

 The aim of this paper is to „test‟ a representative target group of snowboarding/free style skis 

films viewers if they acknowledge metacognition elements in the films. The method used for 

the data collection belongs to the practices of „usability engineering‟. Usability engineering is 

considered to be an evidence-based methodology that involves the end users throughout the 

development process by testing and collecting information about the prototypes with them. 

Usability engineering includes3: collecting data about users‟ needs/wants/behavior, 

developing prototypes, evaluating prototypes, designing and testing in consequent way. The 

methods involve: user and task analyses, contextual inquiry, focus groups, interviews, expert 

reviews and usability tests. The methods of data collections are personal interviews, 

contextual inquiries, focus groups, support line/phone calls, e-mail, web logs, surveys and 

usability testing. In “An Introduction to Human-Computer Interaction”4, Paul Booth defines 

usability as testing the „potential‟ users of the prototypes for usefulness (degree to which 

users can successfully achieve goals), effectiveness (ability of users to accomplish goals 

with speed and ease), learnability (ability to operate the system to some defined level of 

competence after some predetermined amount/period of training), satisfaction/likability 

(user‟s perceptions, feelings and opinions of the product). The first step of the usability 

research is to determine who will participate (representative group of users), what are their 

profiles and do the profile‟s characteristics match the prototype‟s targeted group. Then 

comes the scenario of the usability testing (making of the tasks, setting of goals, asking for 

user‟s examples, testing location) and the data collection (information is collected through 

                                                           
3
 Stanton and Stevenage, 1998, Spencer, 2000, Jacobsen and John, 2000 

4 Paul Booth, An Introduction to Human-Computer Interaction, London:  Lawrence Erlbaum Associates, 1989 
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observation, what actually happened; interference, what the interviewer thinks it means and 

user comments, what the participants actually say.  

Usability engineering can be seen as a sub-branch of Design Ethnography, used in the 

realms of computer science. The common goal of the two disciplines is to understand the 

users‟ needs/wants/wishes in their daily environment so that they can increase the probable 

success of new products or services and reduce their chance for failure, specifically due to 

lack of understanding the behavioral patterns of the users. For the purposes of this paper, 

however, most of the set methods and practices of usability engineering cannot be applied. 

They are designed for testing the products ensuring human-computer‟s interaction. The aim 

of this paper is to test the way snowboarding film‟s viewers watch the movie and if they 

acknowledge the metacognition effects as logical outcome of it. Therefore I have selected 

the method of contextual inquiry as a method used in usability engineering but can be also 

applied for audience research. Contextual inquiry is a specific type of interview for gathering 

field data from users. It is comprised by one-to-one interviews taken in interviewees‟ context 

with low (if possible) interference from interviewer. Data is recommended to be gathered 

during the interview with little or no analysis.  

Contextual interview is comprised by traditional interview (when the interviewer gets the 

overview of the users‟ work/attitudes/ideas) and observation part in which the interviewer 

watches and occasionally interrupts them in their prototype trials. The questions should be 

subtly asked to verbalize what is happening without disturbing the daily context of the users‟ 

work. During the observation, it is noted what in the user‟s practices is relevant or irrelevant 

to the test‟s goal and chosen focus. The last stage of the contextual interview is the summary 

in which the interviewer and the interviewee build the “story” together of what they have 

learnt during the interviews. The users are invited to comment, change and remark over the 

interviewer‟s conclusions. Built in this way, the contextual interview comes closer to 

information gathering/discovering process rather than to a journalistic interview. It is based 

on the principle of understanding the context in which the product is used and the user is 

seen as a partner in the designing process. It is a method used mostly to understand the 

users‟ working context, practices and attitudes. 

 The targeted viewers for the contextual inquiry of the snowboarding films are snowboarders 

with considerably long period of time (8-10 years) practice. A professional free style ski rider 

was also selected since the free style ski films are strongly influenced and follow the 

tendencies in snowboarding movies. The main focus of the contextual interview is to test the 

users for metacognitive elements in the films (in the forms of knowledge, regulation and 
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experiences). The hypothesis this research lays is that there is a strong relation between 

snowboarders‟ and free-style skiers‟ metacognitive practices and the snowboarding/free style 

skiing films they watch. A traditional interview was carried out at the beginning of the inquiry 

for the general thoughts/attitudes/approaches of the viewers. This is the list of the questions 

that were asked:  

¶ How much time (weekly) do you spend on watching free style ski films?  

¶ Do you find them by yourself or somebody else is recommending them? 

¶ Do you watch the new-coming ones every season? Why? 

¶ Do they give you an experience of free style skiing? 

¶ What do you consider to be their purposes? Why are they made? 

¶ For what are these films useful? 

¶ Do you watch them attentively or you think about other things while watching? 

¶ Do you think about the tricks they present?  

¶ What do you see the most/pay attention the most to? 

¶ Do the films help you reflect on the way you do tricks? How? 

¶ Do you get motivated by what you see to improve your free style skiing? What do you 

do? 

¶ Do you prefer the slow-motioned frames of the tricks or the normal speed one? Why? 

¶ Big scale or low scale shots? Why? 

¶ Do you rewind/fast-forward the film? On which parts? 

¶ Do you have a most favorite part of a film? What makes a part favorite? 

¶ Do you „read‟ the body language of the free style skiers in the film? What are you 

looking mostly at? 

¶ Do you look how the terrain is shaped or selected in the films? Is that important for 

you? 

¶ What makes a “good” snowboarding/free style ski film? 
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¶ Do you think about which parts you like and which you dislike? Do you share your 

opinion with your peers? 

¶ Is there a connection between the snowboarding/free style skiing level of the viewers 

and the way they watch the films? If yes, what kind? 

The interview part was followed by observation through which the viewers watched a part of 

snowboarding/free style skiing, selected by them in their daily context. Most of the 

participants see the films in their home environment: on laptops or on TVs in the living 

rooms. Few of them also watch the movies in their working context. However, their work is 

connected to snowboarding; therefore the films can be viewed as part of their job „routine‟. 

The observation part of the contextual inquiry was carried out with none or little intervention 

from the side of the interviewee. The viewers were requested to verbalize their thoughts as 

much as possible while watching the film without having worries if their thoughts match what 

is shown. The interviewer‟s responsibility was to record the viewer‟s monologue, help 

initiating it and noting if there are some inconsistencies between what was shown and said. 

The observation part was recommended to end with a summary of the way the viewers 

watch the snowboarding/free style skiing films. However, not with every interviewee that was 

possible. 

There were two focuses of the observation part. The first one was to make the viewer feel 

comfortable and at ease with the fact of being recorded and talk aloud of what they think. 

That is why the observation and the traditional interview were set in the location of their 

homes. The second focus was to convince the viewers that their opinion was important, 

needed, and useful and the research did not have an evolutional aim. What they said or 

comment was not gathered to be considered as right or wrong, true or false. The inquiry had 

a data collection focus where all that was said was interpreted as potentially related to the 

research thesis. This is why all the user‟s who encountered problems with verbalization of 

their thoughts throughout the film‟s part were encouraged to “stream” their interpretations 

without self-reflecting how useful they can be. 
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Data Interpretation   

All the interviewees state that the snowboarding/free style ski films help them reflect on their 

level of doing tricks and predict their performances. Films can initiate self-evaluating 

practices of what is done and what needs to be improved. Most of the viewers stated that the 

movies give them understanding of how tricks can be successfully carried out. According to 

Sternberg, meta-components are responsible for "figuring out how to do a particular task or 

set of tasks, and then making sure that the task or set of tasks are done correctly" 

(Sternberg, 1986b, p. 24): 

I really try to read their body language, how they carve on a kicker to do a specific rotation; the way 

they look over the shoulder to do the rotation, when is the time to stop looking and rotate; the same 

body language you read for popping your snowboard on rails. E.M. 

LǘΩǎ ŀ ǿŀȅ ǘƻ ǎŜŜ ǿƘŀǘ ǿŜƴǘ ǿǊƻƴƎ ŀƴŘ Ƙƻǿ ȅƻǳ ƴŜŜŘ ǘo keep your balance, for example, or how to 

look, how to turn your upper body instead of turning your lower body. A. 

I do try to watch what they are doing in the film, why do they succeed and I cannot  succeed in that 

trick; what they do and what I do, the differences and similarities, W.M 

One of the viewers also recognized cognitive elements in the films. As a professional free 

style skier, he uses the films as opportunity to find out the level of his competitors and the 

tricks they perform. However, even Flavell acknowledges that the metacognition cannot be 

fully differentiated from cognition.  

I want to copy it and the level of free style skiing is so high so the only thing I can do is to copy the 

ǘǊƛŎƪǎΤ ǘƘŜǊŜ ƛǎ ƴƻǘƘƛƴƎ ȅƻǳ Ŏŀƴ ǘƘƛƴƪ ƻŦ ŀƴŘ ƛǘΩǎ ƴƻǘ Řƻƴe so far. The creativity is difficult to be 

achieved now. W.M. 

You look how the professional snowboarders do their tricks with nice style; this you can learn from the 

snowboarders in a film; if you know a trick you do it but the best is to do it with a nice style. E.M. 

Most of the viewers claim they start to watch attentively and reflect on what is shown when 

they can identify with the riders. If they see their level of snowboarding/free style skiing 

presented, they begin reflecting if they are able to carry out the same trick. 

LǘΩǎ ǘƘŜ ǇŀǊǘ ǘƘŀǘ L Ŏŀƴ ƛŘŜƴǘƛŦy with and see myself doing it. K. 

If there is a free style part that I can associate myself with then I really look close on what they are 

doing. W.M. 

Few viewers said that the films help them planning their performance on the slope: 
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Two years ago I was the highest level of snowboarding and there were certain parts of the movie that 

I constantly watched and play over and over again to visualize the jump, how to turn your shoulders 

and then do 360s. I watched some parts of the movie that I thought are my level and I watched over 

and over and I used it for my own visualization. K. 

L ǘƘƛƴƪ ƛǘ ŘŜǇŜƴŘǎ ƛŦ ǘƘŜ ǘǊƛŎƪ ƛǎ ǎƻƳŜǘƘƛƴƎ L Ŏŀƴ ǘǊȅ ōȅ ƳȅǎŜƭŦ ōŜŎŀǳǎŜ ƛŦ ƛǘΩǎ ǎƻƳŜǘƘƛƴƎ ǘƘŀǘ L ǿŀƴǘ ǘƻ 

learn , 360 for example, I look at all the parts, first the take off, how to keep my balance, how to look 

over my shoulder, hoe to lift up my knees and how to land. A. 

There are different practices that the viewers apply to be able to see the tricks in details: 

pausing, fast-forward and rewinding, preferring slow motioned scenes and close-ups. 

{ƭƻǿ Ƴƻǘƛƻƴ ΧΦΦ ¸ƻǳ Ŏŀƴ ǎŜŜ ŀƴŘ ŀƴŀƭȅȊŜ ƛǘ ōŜǘǘŜǊ ŀƴŘ ƛǘΩǎ ƳƻǊŜ ǇƭŜŀǎƛƴƎ ŜǎǘƘŜǘƛŎŀƭƭȅΦ W.M. 

And the double flip is a new trend, if we are talking about trends and everybody wants to learn how 

ǘƻ Řƻ ƛǘΣ ƛƴŎƭǳŘƛƴƎ ƳŜΣ ŀƴŘ ǘƘƛǎ ƛǎ ǿƘȅ ǘƘŜȅ ǎƘƻǿ ƛǘ ŀƴŘ LΩƭƭ ǇŀǳǎŜ ƛǘ ǿƘŜƴ ȅƻǳ Ǝǳȅǎ ƭŜŀǾŜ Ƨǳǎǘ ǘƻ ǎŜŜ 

how they do it. W.M 

Rewinding mostly takes part when there is a new trick that I want to see or something that I find 

interesting or special, crashes that are really funny and I fast-forward mostly on the parts of big 

Ƴƻǳƴǘŀƛƴ ǊƛŘƛƴƎ ōǳǘ ǘƘŀǘΩǎ ōŜŎŀǳǎŜ L ŀƳ ƴƻǘ ǊŜŀƭƭȅ ƛƴǘƻ ǘƘŀǘ. A. 

Another viewer mentioned that films help him reflect on the completion of the tricks so he can 

obtain a rightful judgment about their risk factors. 

I watch how they take off, how are they in the air, how they land and of course how they crash. Crash 

ǎŜŎǘƛƻƴ ƻŦ ǘƘŜ ŦƛƭƳǎ ƛǎ ǾŜǊȅ ƛƳǇƻǊǘŀƴǘΤ ǘƘŜȅ ŘƻƴΩǘ ǎƘƻǿ ƴƻǊƳŀƭƭȅ ŎǊŀǎƘŜǎ ƛƴ ǘƘŜ ƳƻǾƛŜ ōǳǘ ƛƴ ǘƘŜ ŎǊŀǎƘ 

section you get feel of what it is when you fall because you can break your neck or get hurt 

seriouslyΧΧ. So the crash section of the film helps me to make a better risk analysis. W.M. 

Viewers acknowledge motivation to snowboard/free style ski after they see the film. 

The films get me very excited to go snowboarding/free style skiing. If I am watching a movie now, I 

want to go skiing tonight. They make me stoked. A. 

If we use the Flavell categorization: metacognition as knowledge, as experience and as 

regulation, we will find all the three categories in the viewers responses or the way they 

watch the film. However, in most of the cases, one category dominates the rest. For 

example, one of the users kept rejecting the films as regulation of his snowboarding skills. 
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I see only new trƛŎƪǎ ŀƴŘ ŎǊŀȊȅ ǘǊƛŎƪǎΦ L ŘƻƴΩǘ ƭƻƻƪ Ƙƻǿ ǘƘŜȅ Řƻ ǘƘŜ Ŝŀǎȅ ǘǊƛŎƪǎ осл ƻǊ рплΦ !ƴŘ ǘƘŜ 

crazy tricks, I never going to do that. So I only look for pleasure and not how to do the tricks, maybe a 

ƭƛǘǘƭŜ ōƛǘΦ CƻǊ ƳŜ ƛǘΩǎ Ƴƻǎǘƭȅ ŜƴǘŜǊǘŀƛƴƛƴƎΦ  

His watching part, however, set the priority of obtaining metacognitive knowledge through the 

films: who are the riders, what are the tricks, what are the new tendencies, etc. 

¢Ƙƛǎ ƛǎ ŀ ǾŜǊȅ ƎƻƻŘ ƳƻǾƛŜΦ ²ƘŀǘΚ ! ōŀŎƪǎƛŘŜ ǊƻŘŜƻ ŀƴŘ ŦǊƻƴǘǎƛŘŜ ƻƴ ŀ ǎƭƛŘŜΦ LǘΩǎ ƛƳǇƻǎǎƛōƭŜ ŀƴŘ ȅƻǳ do 

it once in your life. That a nollie hardway, you do nollie and switch backside no fronside on but from 

ǘƘŜ ōŀŎƪ ǿƘƛŎƘ ƛǎ ƴƻƭƭƛŜ ōŀŎƪǎƛŘŜ ƭƛǇΣ ƴƻ ǊŜŀƭƭȅ ǘƘŀǘΩǎ ǘǊǳŜΣ ōŀŎƪǎƛŘŜ ƭƛǇ ƛǎ ŀ ŦǊƻƴǎƛŘŜ ǎƭƛŘŜΦ LǘΩǎ ǊŜŀƭƭȅ 

amazing. M.K. 

All the viewers stated that they watch the films mostly in the winter season and especially the 

new ones.  

Χ¢here are new tricks in them, new music, new people that are getting on the highest level or just 

ƘŀǾŜ ǎƻƳŜ ǎǇŜŎƛŀƭ ǎǘȅƭŜ ǘƘŀǘΩǎ ƛƴǘŜǊŜǎǘƛƴƎΣ !Φ 

To see how the progression of the sport is coming, of course. Because skiing is progressing every                    

ȅŜŀǊΣ ŀƴŘ ǘƘŜǊŜ ŀǊŜ ƴŜǿ ǘǊƛŎƪǎ ŀƴŘ ƴŜǿ ǎǘȅƭŜǎ ŀƴŘ ƛǘΩǎ Ŏƻƻƭ ǘƻ ǿŀǘŎƘ ǘƘƻǎŜΦ !ƭǎƻ ǘƻ ƪŜŜǇ ǳǇΣ ǘƻ ƪƴƻǿ              

how much I need to learn this year. W.M. 

All of the viewers reflected not only on the importance of the tricks that are shown in the 

snowboarding/free-style ski films but also on the terrain that is presented. The aim of one of 

the viewers was to personalize the obstacles which, as well, can be considered as 

metacognitive reflection: 

We look for the kicker and the slides and their material and what we see in the film, we want the 

same in our back yard. M.K. 

Other viewer “reads” the obstacles and the terrain in terms of purpose, level of difficulty and 

safety:  

I ƭƻƻƪ Ƙƻǿ ŀǊŜ ǘƘŜȅ ōǳƛƭǘ ŀƴŘ ǿƘȅ ŀǊŜ ǘƘŜȅ ōǳƛƭǘ ƛƴ ǎǳŎƘ ŀƴŘ ǎǳŎƘ ǿŀȅΦ LŦ ƛǘΩǎ ǎǘŜǇ-up or step-down 

jump, road gap or table top and then you can think about why this jump is built there and is this jump 

safer than the other. W.M. 

Juxtaposing the data from the viewer‟s interviews and observation parts shows some 

inconsistencies between what was said and done in the inquiry. Most of the viewers strongly 

acknowledged a relation between the films and the metacognitive elements of reflection, 

planning, evaluation of their snowboarding/free-style skiing abilities. While watching the 

movies, they not always maintained that relation. One plausible explanation can be that the 
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viewers were experiencing this form of inquiry for the first time and they were not really 

capable of verbalizing their thoughts correspondingly. One viewer achieved considerable 

consistency between what he said in the interview and while watching the film. Another 

viewer refused the metacognitive reflection throughout the interview but his viewing part 

proved metacognitive knowledge about the riders, their specific tricks, new tricks and 

obstacles.     

It is important to note that the audience of snowboarding and free style ski films is mainly 

comprised by professional and amateur riders. They watch the movies both as viewers and 

snowboarders/free style skiers. According to the interviewee‟s answers, metacognitive 

reflections arise when the viewer-rider can identify himself/herself with what is shown on the 

screen. When the identification is not possible (the tricks are difficult or terrain/obstacles are 

not preferable), they watch for entertainment or as a background context of other activities. In 

this case metacognitive reflection is not carried out. Self-reflective awareness, however, is 

happening when the viewers are watching attentively, even though they do not use what is 

shown for their own development. They use the films as an upgrade of what they know so far 

about the sport, the riders, obstacles, location, tricks, etc. This kind of reflection can be 

placed under the Flavell‟s category of metacognition as knowledge. Viewers can build banks 

of information and reflect how much have they learned not in practice but in theory. Most of 

the interviewees‟ responses and comments about what they attentively watch and look for in 

the films can be defined as „metacognition as experience‟ or „metacgnition as regulation‟, 

using again Flavell‟s categorization. All of the viewers stated that they watch predominately 

the new season‟s films, so they can see what are the latest trends in the snowboarding/free 

style ski equipment, resort, tricks and obstacles. Although, this practice is an evident 

outcome of a strong marketing policy, metacognitive reflection can be also found there. 

Some of the viewers stated that by seeing the latest, they get aware of what and how much 

they have to learn to keep up with the new tendencies.  

All the viewers pointed the good music as a very important element of the good 

snowboarding/free style skiing film. The music is considered to be a motif to start watching, a 

reason to determine one part as favorite or to choose one movie instead of another. 

However, this approach toward music relates more to the preferences, taste and memory 

than to metacognitive awareness. Only one viewer has clearly connected music and 

memory. She said that she has a practice to record the soundtracks of the movies and play 

them separately to bring her back the enthusiasm and the good feeling initiated by the film, 

before going snowboarding. Therefore, memory also becomes part of the overall experience 

of the snowboarding/free style ski films. 
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When the viewers cannot identify themselves with the riders in the films, they tend to watch 

for entertainment. One of the interviewee acknowledged that what he looks the most in the 

films are the crazy tricks and the funny moments. Most of the films have already incorporated 

these elements as tools to maintain the interest and the attention span of the viewers. 

Although these parts have nothing to do with the metacognitive reflection, they are in the 

films‟ body for the purposes of maintaining the friendly/fun/easy environment. Two of the 

interviewees also reflected on the way the films are shot and edited. They acknowledged that 

the esthetically shot scenes increase the impact on the viewer, appealing not with the 

possible benefits of the evaluation of the viewer‟s skills but by the beautiful captured scenery. 

All of the interviewees find in the snowboarding/free style ski films opportunities to reflect, 

evaluate and initiate a future development of their skills. None of them, however, considered 

the process of making these films, the efforts from the riders, the repetition of the tricks until 

they get „stomped‟ or the industry dominating standards. Professionally made 

snowboarding/free style ski film require considerable time and recourses: to find sponsors, to 

gather the riders, to discover locations that haven‟t been shown/exploited before, to have the 

best weather conditions, to negotiate with the local people the terms under which the 

shooting can be done, to cover all expenses, to edit and find the optimal distribution scheme. 

This and lot more stay behind the production of the overall snowboarding/free style ski film. 
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Conclusion 

The data gathered by the contextual inquiry supports the hypothesis that snowboarders/free 

style skiers „use‟ snowboarding/free style ski films as opportunity to reflect on their 

performance, to keep up with the newest trends and to establish visual „norms‟ for their 

progression. This happens mostly when they can identify with the riders and the level that is 

presented. The new movies that come out every season are important for the viewers 

because they give them a chance to reflect on the progression of their sports, to know the 

new trends in clothing, tricks, locations and to evaluate their abilities compared to what is 

presented. The viewers often watch the films attentively (sometimes as background) and use 

different practices such as pausing, rewinding, fast-forwarding to obtain better view of a 

certain trick. They also use what they have seen to plan their performance on the slope and 

to visualize the way the trick is done in the movie. They often read the “body language” of the 

riders to improve their balance, style and overall performance or to learn new trick. When the 

viewers cannot identify with the riders, they watch for entertainment or for 

building”knowledge banks” with information of the riders and the tricks shown in the films. 

They also reflect on the way the snowboarders/free style skiers select the terrain, the 

obstacles and locations in the movie, so they can personalize them or look for the same ones 

at the slopes. The viewers also reflect on the music and they way the films are shot and 

edited. The music is considered to be main criteria for defining of a “good” film. The slow-

motioned scenes, the low scale shots and the beautiful scenery are thought to be important 

for better „view‟ on a trick in terms of usefulness and esthetics. Therefore, the snowboarding 

and free style ski films do hold opportunities for metacognitive and even cognitive process 

related to the skills, performances and overall abilities of the viewers-riders. This is mostly 

evident with the professional snowboarders/free style skiers that spend considerable time 

watching films as part of their professional development but is also valid for the amateur 

riders who want to keep up with the progression of the sports. 
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Methodôs reflection 

Contextual inquiry is a method used in usability engineering to ensure collecting data from 

observation of the users‟ context and work. The main difference between usability testing 

and contextual inquiry is that the first one requires scenario according to which the user‟s test 

is structured. The usability test usually includes few questions as introduction and 

verbalization of the user‟s thoughts while performing the required tasks. Statistical data (how 

many errors, trials, successful searches) is gathered alongside the personal preferences, 

comments and reflections of the user. Contextual inquiry, on the other hand, incorporates 

“traditional” interview questions at the beginning, followed by observation when the 

interviewee observes the context and reactions of the user. There is no scenario and the 

users are left to control their environment the daily way. Statistical data is hardly to be 

collected. Ideally, the usability tests and contextual inquiries are both carried out so the data 

is acquired from predefined and undefined users‟ contexts.    

For the audience research of the snowboarding films, it was hard to design a scenario for 

usability testing. Unlike the websites, the film does not have banners to click, links to choose 

from, etc.  Moreover, the films are not tested to be „designed‟ better so the users have to 

have their share according to the pro-sumers theories. That is why the preferable method for 

data collection was the contextual inquiry in which the viewers of the snowboarding films 

were tested for metacognition elements in the movies by answering questions (implying 

metacognition) and verbalizing the way they watch during observation. What also could have 

been useful for this research, was to conduct the observation part with one 

snowboarding/free-style skiing filmmaker who could shed some light if the metacognition 

aspects are purposefully interwoven in the shots, scenes, editing of the films or they come 

out „naturally‟ in the way viewers watch them. Unfortunately, filmmakers are very hard to find 

and „subjected‟ to contextual inquiry. Finding users/viewers, in general, for the inquiry can be 

a difficult task too. The users should be well profiled and many of the targeted ones do not 

agree to be tested/observed/interviewed/etc. 

The benefits of usability engineering, however, are that the data collection is not dependant 

on the users‟ willingness/unwillingness to accurately fill polls, dairies or answer phone calls. 

Moreover, the uncertainties of the interview answers can be “tested” by the observation and 

vice versa. One of the viewers was hardly acknowledging the metacognition elements 

throughout the interview but in the way he watched part of the movie and talked about what 

he saw, learning reflection was certainly there. The opposite example is the viewer who 

clearly connected learning and snowboarding films throughout the interview but hardly made 
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this evidently in the way she watched the movie she had chosen. For her, the metacogniton 

came mostly out of the parts she can identify with the rider. 

The main drawback of the contextual inquiry, used as a method for audience research, is 

that methodologically it belongs to the “usability engineering” corpus. It is part of precisely 

developed methodology, designed for testing human-computer interaction prototypes 

(websites, interfaces, programmes, etc.). It is mostly used to reveal information about the 

daily context of the users and it is usually carried out together with usability tests so the 

developers can insure themselves that they have tried out the product in two ways: by asking 

all the users to do the same task according to certain scenario (usability test) and by 

observing the users what they do alone in their daily context.Therefore, using contextual 

inquiry for audience research can be quite “scientifically unjustifiable” since only one practice 

(not all of them) is taken out of a method. Furthermore, this research was comprised by only 

five contextual inquiries which can raise questions about its representability. The target group 

of the research was snowboarders/free style skiers with sufficient experience in 

snowboarding/free style skiing (between 8-10 years or more).  It was not „physically‟ possible 

to include representatives of the beginners or intermediate riders, although the research 

recognizes the link between the sport‟s ability and the way the films are seen.  

The number of interviewees is also a commonly recognized drawback of the usability 

engineering. It combines quantitative and qualitative data that requires time and resources 

for designing, staging and implementing the tests. Moreover, the usability tests are 

recommended to be done at every stage of the design of the prototype in a consequent way 

(design, test, design, test, etc.). They are mostly carried out by expensive-to-hire usability 

experts and this explains why there is so much amount of literature how to test without 

professional „intervention‟. More than five usability tests are recommended for sufficient and 

useful data gathering. Some of the benefits of the usability testing and contextual inquiry, 

however, are in the not fully predictable „nature‟ of the data. Users are considered to be 

feedback providers but occasionally can initiate new directions of the prototype development. 

In the case of the snowboarding films inquiry, it was pre-defined at the beginning, that free 

style ski movies are highly influenced by the snowboarding ones. Throughout the interviews 

and observation of the skiers watching the films, another line of interpretation has evolved. 

Free style ski films tend to consistently incorporate “atmospheric” environment scenes 

(spectacular mountain sunrise or sunset) that enhance the esthetic effect of the movie. They 

present tricks with variable difficulty: easy ones, for beginner‟s viewers and advanced ones, 

for the experienced part of the audience. The films have also started to add “crash scenes” 

as bonuses to the main body, so that the viewers can receive an accurate image of the 
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difficulty and risk some tricks require. These three elements are so far absent from the 

snowboarding films‟ cannon. Therefore, the free style ski films are moving away from being 

highly influenced by the snowboarding movies. They have evolved to set new aesthetic, 

technical and genre standards on their own.  

Overall, the method of contextual inquiry had proven itself useful for the data collection of this 

research. The traditional interview part set the main links between snowboarding/free style 

ski films and the metacognition concepts. It showed that all viewers acknowledge the 

metacognitive elements and it depends on their personal characteristics which parts will 

make them reflect on their own snowboarding/free-style ski abilities. The observation part 

revealed consistencies/inconsistencies with the interviews or it offered new information. 

Contextual inquiry is also good methodology to collect qualitative data from the audience. 

Using another method, philosophical analysis for example, we can easily relate the 

snowboarding with the meta-components of self-reflection and evaluation. The philosophical 

analysis can be useful for introducing the relation between the concept of metacognition and 

snowboarding films and their further interpretation. With it, however, we can only hypothesize 

without proving it right or wrong. Further data, taken from the viewers can support the 

relationship as plausible and justifiable. 

Future researches can be proposed concerning the target group of the inquiry. 

Snowboarders and free style skiers that have just started or are at intermediate level are also 

a good target group for testing metacgnition elements in the films. There is no doubt that they 

will watch them in a different way in comparison to the advanced riders. However, the 

metacognition experience/knowledge/regulation can be higher with these viewers since 

many good snowboarders/free style skiers skip the parts with the tricks they already know or 

are „too easy‟ for them. Or they can be lower due to the “untrained” eye of the beginners, 

lacking practice what to look first or pay attention the most. Time and experience are always 

required and recommended for „polishing‟ the riders‟ metacognitive skills. It can be probably 

useful to add a field work observation to this inquiry. All the interviewed/observed riders can 

be accompanied at the indoor slope to see how much (in real) of what they watch is actually 

incorporated in their riding. That kind of observation, however, is not necessary for testing 

metacognitive elements in the snowboarding/free style ski films. It would have been needed 

if the research was testing cognition or how much riders learn out of watching these specific 

movies which can be a good topic for further inquires.   
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Transcripts:                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                 

Profile:  

Eduard Mosselveld; Age 33; snowboarding since 2001; Approximate number of snowboarding films 

seen: 80 

S.P: How much time (weekly) do you spend on watching snowboarding films?  

E.M: I think around two hours. It depends when the new films are coming out. I watch more often 

when the new ones are coming. 

S.P.: Usually around fall? 

E.M. I think yes, around October, November. 

S.P: Do you find them by yourself or somebody else is recommending them? 

E.M: Mostly I found them by myself but I also hear for the good ones by other snowboarders. 

S.P: Do you hear by other friends too? 

E.M: No, only the snowboarding people that I know, I hear from. 

S.P: Do you watch the new-coming ones every season? Why? 

E.M: Yes, I watch the new ones every season. Because I am very interested what the movie 

productions make out every year: new tricks, new locations, new clothes, what is new, in fashion in 

clothes, tricks, and obstacles. Every year you have new fashion with new tricks: this year is bumping 

trees with 360 out. 

S.P Does it means you will try this new trick? 

E.M.: For sure I am going to look on the movie how they position they body to do that trick and if I 

find an obstacle as a pole or tree to do it I will try. 

S.P: Do they give you an experience of snowboarding? 

E.M: No, because I am not actually on a mountain; I am sitting on a couch and you are not getting the 

same feeling when you are actually snowboarding. 

S.P: What do you consider to be their purposes? Why are they made? 

E.M: I think the films are mainly made to advertise brands; they are made to show the new tricks, 

new clothes, new ideas how to build parks. It just about mostly promoting your brand or your movie 

production company. 

S.P: For what are these films useful? 

E.M: To me they are useful to get the new tricks, to get the ideas of other snowboarders how to 

make obstacles; they are useful for getting to know better the resorts of the world.  

S.P: Do you watch them attentively or you think about other things while watching? 
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E.M: I think I watch them with full attention. It is very nice to see a nice new movie for a first time, so 

you are totally in it. 

S.P. Do you watch the movie again? 

9ΦaΦ Υ ¸ŜǎΦ LŦ ƛǘΩǎ ŀ ǾŜǊȅ ƎƻƻŘ ƻƴŜΣ ȅƻǳ Ŏŀƴ ǿŀǘŎƘ ƛǘ о ǘƛƳŜǎΤ ǘƘŜƴ ƳŀȅōŜ ȅƻǳ ŀǊŜ ƎƻƛƴƎ ǘƻ ǎƘƻǿ ƛǘ ǘƻ 

ǎƻƳŜōƻŘȅ ǿƘƻ ƘŀǎƴΩǘ ǎŜŜƴ ƛǘ ŀƴŘ ȅƻǳ ǿŀǘŎƘ ƛǘ ǘƻƎŜǘƘŜǊΦ 

S.P Does watching together make a difference for you? 

E.M: Yes, you can talk about the new things and discuss how to make an obstacle or a kicker, in what 

conditions. 

S.P.: So you watch the snowboarding film only with other snowboarders? 

E.M: Yes, mostly the snowboarders are interested and look it in a different way than people who are 

ƴƻǘ ǎƴƻǿōƻŀǊŘƛƴƎΦ ¢ƘŜ ƻƴŜǎ ǿƘƻ ŀǊŜ ƴƻǘ ǎƴƻǿōƻŀǊŘƛƴƎ ŎŀƴΩǘ ǎŜŜ ƛŦ ǘƘŜ ǎƴƻǿōƻŀǊŘŜǊ ƛǎ ƎƻƛƴƎ ǎǿƛǘŎƘΣ 

making front side/backside rotations; you know how fast you go for a kicker; you read the terrain 

better than other people; you read the position of their body, ext. 

S.P: Do you think about the tricks they present?  

 E.M: Of course you think about the tricks; the new tricks they do probably will be in fashion for the 

new season? 

S.P: Do you think to personalize these tricks? 

E.M: If you think you can do it, you can try it. But some tricks are only for professionals. 

S.P: What do you see the most/pay attention the most to? 

E.M: What I pay attention in a movies is the clothes, for sure the new obstacles (like tree slides, 

concrete ledges, in cities, wall rides and their specially shaped kickers) and music, the soundtrack of 

the film. 

S.P: Do the films help you reflect on the way you do tricks? How? 

E.M:  You look how the professional snowboarders do their tricks with nice style; this you can learn 

from the snowboarders in a film; if you know a trick you do it but the best is to do it with a nice style. 

S.P: Do you get motivated by what you see to improve your snowboarding? What do you do? 

 E.M: Yes you get motivated; if you see somebody in a movie doing a boardslide with a trick out and 

you already know the boardslide then the motivation is to learn the trick out, the way its shown in 

the movie It for sure helps before you go snowboarding to watch a nice movie to get extra 

motivated. 

S.P: Do you prefer the slow-motioned frames of the tricks or the normal speed one? Why? 

E.M: I prefer the slow motion frames for the nice new ricks they present in the movie but the movie 

must not be with a lot of these slow motion frames otherwise will be a boring movie. What makes a 

good movie is the good editing work. 
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S.P: Big scale or low scale shots? Why? 

E.M: I think it depends on the type of riding you are recording. I think I prefer the low scale shots 

because you can follow the tricks better than if they film far away. I like the most the follow shots ς 

ǿƘŜƴ ǘƘŜȅ Ŧƻƭƭƻǿ ǘƘŜ ǎƴƻǿōƻŀǊŘŜǊΩǎ Ƴƻǘƛƻƴǎ ǘƘǊƻǳƎƘ ǘƘŜ ǇŀǊƪΦ 

S.P: Do you rewind/fast-forward the film? On which parts? 

E. M.: I rewind/fast-forward the film on the parts that they are showing the tricks I doƴΩǘ ƪƴƻǿ ŀƴŘ 

the tricks I am interested to learn because with rewind/forward slow motioned trick you can read the 

body movement, how the snowboarder does the trick. 

S.P: Do you have a most favorite part of a film? What makes a part favorite? 

 E.M.: Yes I think for every snowboarding movie I have watched so far, I have favorite parts. What 

makes it, for example a nice rail in the park that you like because the snowboarders are sessioning 

very good; it can become also favorite because you like the soundtrack together with the good 

snowboarding. 

S.P: 5ƻ ȅƻǳ ΨǊŜŀŘΩ ǘƘŜ ōƻŘȅ ƭŀƴƎǳŀƎŜ ƻŦ ǘƘŜ ŦǊŜŜ ǎǘȅƭŜ ǎƪƛŜǊǎ ƛƴ ǘƘŜ ŦƛƭƳΚ ²Ƙŀǘ ŀǊŜ ȅƻǳ ƭƻƻƪƛƴƎ Ƴƻǎǘƭȅ 

at? 

 E.M: Yes, I really try to read their body language, how they carve on a kicker to do a specific rotation; 

the way they look over the shoulder to do the rotation, when is the time to stop looking and rotate; 

the same body language you read for popping your snowboard on rails. 

S.P: Do you look how the terrain is shaped or selected in the films? Is that important for you? 

 9ΦaΥ L ǊŜŀƭƭȅ ƭƻƻƪ Ƙƻǿ ǘƘŜ ǘŜǊǊŀƛƴ ƛǎ ǎƘŀǇŜŘ ŀƴŘ Ƙƻǿ ƛǎ ƛǘ ǎŜƭŜŎǘŜŘΤ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ǎŜƭŜŎǘ ŀ ƎƻƻŘ 

spot that has specific characteristics for the jump you want to build. You learn to select locations for 

the jump you want to build. It is important to know how to build your own jumps. 

 

S.P: ²Ƙŀǘ ƳŀƪŜǎ ŀ άƎƻƻŘέ snowboarding? 

 E.M: To be not mainstream; it can be mainstream with lots of budget behind it but to try to say 

something new; good riding of course, surprising obstacles, for sure good editing and music choices. 

S.P: Do you think about which parts you like and which you dislike? Do you share your opinion with 

your peers? 

E.M: I think every snowboarder has favorite parts in the movie and they discuss the parts in the 

movies the like/dislike. 

S.P: Is there a connection between the level of snowboarding of the viewers and what they see in a 

film ? If yes, what kind? 

9ΦaΥ LǘΩǎ ŘƛŦŦƛŎǳƭǘ ǘƻ ŀƴǎǿŜǊΦ L ǘƘƛƴƪ ǘƘŜ ƳƻǊŜ ǎƪƛƭƭǎ ȅƻǳ ƘŀǾŜΣ ǘƘŜ ƳƻǊŜ ȅƻǳ ŘƛŦŦŜǊŜƴǘ ȅƻǳ ƭƻƻƪ ŀǘ ǘƘŜ 

movie. For example, starting free style snowboarders may be see only the degree of the rotation but 
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ŘƻƴΩǘ ƴƻǘƛŎŜ Ƙƻǿ ǘƘŜ ōƻŘȅ ƛǎ ǊƻǘŀǘŜŘ ǿƘƛƭŜ ƎƻƛƴƎ ƻŦŦ ǘƘŜ ƪƛŎƪŜǊΤ ƳƻǊŜ ŀŘǾŀƴŎŜŘ ƻƴŜǎ Ǉŀȅ ŀǘǘŜƴǘƛƻƴ ǘƻ 

that and this can be applied to all other tricks too. 

Watching part: 

¢Ƙƛǎ ƛǎ ǘƘŜ ά¢Ƙƛƴƪ ¢Ƙŀƴƪ tǊƻŘǳŎǘƛƻƴǎέ ƳƻǾƛŜ ά¢Ƙŀƴƪǎ .Ǌŀƛƴέ ŦǊƻƳ ƭŀǎǘ ǎŜŀǎƻƴΦ !ǎ ȅƻǳ Ŏŀƴ ǎŜŜ ǘƘŜȅ ŀǊŜ 

popping tricks everywhere on benches, car wheels, simple, urban slides, metal pipes, concrete 

obstacles. They have fun with everything. With a rusty pipe here. What is nice about this movie is 

ǘƘŀǘ ǘƘŜȅ ŘƻƴΩǘ ǎǇŜƴŘ ǘƘƻǳǎŀƴŘǎ ŀƴŘ ǘƘƻǳǎŀƴŘǎ ƻŦ ŘƻƭƭŀǊǎ ǘƻ ƳŀƪŜ ŀ ŦƛƭƳΦ ¢ƘŜȅ Ƨǳǎǘ ǎƘǊŜŘ ŀǊƻǳƴŘ ŀƴŘ 

ƘŀǾŜ Ŧǳƴ ǿƛǘƘ ŜǾŜǊȅǘƘƛƴƎΦ IŜǊŜΣ ǘƘŜȅ ŀǊŜ ǎƴƻǿōƻŀǊŘƛƴƎ ƻƴ ŀ ŎƘƛƭŘǊŜƴΩǎ ǇƭŀȅƎǊƻǳƴŘ ǾŜǊȅ ŎǊŜŀǘƛǾŜƭȅΦ 

This trick is also one of the famous tricks now: sliding trees with 360 out. And they also skateboard. 

Snowboarding on a mini ramp. Both riders sliding together on benches. One-footer, followed by one-

footer tale-slide and part in a park. They really combine and apply skateboarding techniques on 

snowboarding. What I like about this movie is that the riders are improvising all the time. You can 

learn how to select obstacle and on which one what do they do. You can try it by yourself if you find 

the same obstacles. And you can make some of them. IŜǊŜ ǘƘŜȅ ŀǊŜ ƻƴ ŀ ƪƛŘΩǎ ǇƭŀȅƎǊƻǳƴŘ ŀƎŀƛƴ ŀƴŘ 

only these riders can do that tricks. They snowboard on a palette, bulldozer slides, tree slides too. 

Here they have found a natural half pipe which is actually a roof of a building.   Front flip down the 

stairs. Some fish-eye camera shots so we can see the tricks really closely. Nollie frontflip down a 

staircase. Now comes snowboarding in a skateboarding pool. Some dirt boarding with their 

snowboards. Amazing improvisations.   

S.P: Can you learn something out of this: 

E.M: Yes, yes, for sure. 

 

 

Profile: 

Kim, age: 31, snowboarding for 6 years now; at the beginning 30 hours per week; 

S.P: How much time (weekly) do you spend on watching snowboarding films?  

K: Depends on the season because in the winter season I watch more snowboarding movies than in 

the summertime because all the new snowboarding movies are coming up in November/December, 

ǎƻ ǘƘŀǘΩǎ ǘƘŜ ǘƛƳŜ ȅƻǳ ŀǊŜ ƎƻƛƴƎ ǘƻ ǿŀǘŎƘ ǘƘŜǎŜ ƳƻǾƛŜǎΦ ! ŎƻǳǇƭŜ ƻŦ ȅŜŀǊǎ ŀƎƻ L ŘƛŘ ǘǿƻκǘƘǊŜŜ ǘƛƳŜǎ 

per week because Marcel colƭŜŎǘǎ ŀƭƭ ǘƘŜ ǎƴƻǿōƻŀǊŘƛƴƎ ƳƻǾƛŜǎΦ ¢Ƙƛǎ ȅŜŀǊ ƘŜ ŘƛŘƴΩǘ Řƻ ƛǘ ōǳǘ ƴƻǊƳŀƭƭȅ 

he buys everything or search on Internet and rips it. Normally we got a whole closet full of 

ǎƴƻǿōƻŀǊŘ 5±5ǎΦ !ƴŘ L ŀƭǿŀȅǎ ōƻǳƎƘǘ ǘƘŜ ƎƛǊƭΩǎ 5±5ǎΦ  

S.P: Do you find them by yourself or somebody else is recommending them? 
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K: Normally we always buy from a certain production company and the most recommended once but 

we also get all of the snowboarding movies for a particular season. 

S.P: Do you watch the new-coming ones every season? Why? 

K: I watch the girls DVDs every season. Couple of years ago the first girls DVD was a very low level, 

they did 180s and 360s and now they are doing 720s and I like that the difference between the level 

of the boys and girls is not that big any more. So I ǘǊȅ ǘƻ ŎƻƭƭŜŎǘ ǘƘŜ ƎƛǊƭΩǎ ƳƻǾƛŜ ŦƻǊ ǘƘŜ ƴŜǿ ǎŜŀǎƻƴΦ 

S.P: Do they give you an experience of snowboarding? 

K: Two years ago I was the highest level of snowboarding and there were certain parts of the movie 

that I constantly watched and play over and over again to visualize the jump, how to turn your 

shoulders and then do 360s. I watched some parts of the movie that I thought are my level and I 

watched over and over and I used it for my own visualization. 

S.P: What do you consider to be their purposes? Why are they made? 

K: For entertainment, for sponsoring and for new snowboard tricks because these films are the hype 

of the new trends in snowboarding, new tricks in jumps and rails. You see it all first in the movies 

then in the slopes and in the indoor you see ƛǘ ǘƻƻ ŀƴŘ ǘƘŜȅ ŀǊŜ ǘǊȅƛƴƎ ǘƻ Řƻ ƛǘ ƭƛƪŜ ƛƴ ǘƘŜ ƳƻǾƛŜΦ {ƻ ƛǘΩǎ 

always the first start in through the films.  

S.P: For what are these films useful? 

YΥ L ǘƘƛƴƪ ǘƻ ƎǊƻǿ ǘƘŜ ǎƴƻǿōƻŀǊŘ ƛƴŘǳǎǘǊȅΣ ǘƻ ƳŀƪŜ ƛǘ ƳƻǊŜ ǇƻǇǳƭŀǊ ŀƴŘ ƛǘΩǎ ŀōƻǳǘ ǘƘŜ ŦŜŜƭƛƴƎ ȅƻǳ ǿƛƭƭ 

get when you watch the movie. 

S.P:  Do you watch them attentively or you think about other things while watching? 

K: When I watch the movie, I only watch the movie, nothing else. 

S.P: Do you think about the tricks they present?  

K: Yes, we will discuss what the jumps are called and the tricks because they do nollie or ollie. 

S.P: What do you see the most/pay attention the most to? 

K: I always like to watch the clothes and the music. Couple of years ago we always collected the 

music from all the movies and we put it on one DVD and when we went out on seasoning or 

travelling with the BigAirBag we took the music with us and this will give you some kind of familiar 

feeling. When you watch the movie it gives you a feeling of excitement. You want to do it what they 

project, the tricks, you want to go to the mountains and when you put the music on you got the 

same feeling. 

S.P: Do the films help you reflect on the way you do tricks? How? 

YΥ ¸ŜǎΦ ¸ƻǳ Ǝƻǘ ŀ ŦŜŜƭƛƴƎ ŦƻǊ ǎƻƳŜ ǘǊƛŎƪǎ ǘƘŀǘ ȅƻǳ Ŏŀƴ ŘƻΦ CƻǊ ǎƻƳŜ ǘǊƛŎƪǎ L ŎŀƴΩǘ Řo anything or its too 

terrible to do them; for the tricks you have a good or bad side to turn (like 360 backside) and then 

ȅƻǳ ƘŀǾŜ ǘǊƛŎƪǎ ǘƘŀǘ ȅƻǳ ǎŀȅ άhƪΣ L ǘƘƛƴƪ L Ŏŀƴ Řƻ ǘƘŀǘέ ƛŦ ƛǘ ƛǎ ȅƻǳǊ ƭŜǾŜƭΦ 
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S.P: Do you get motivated by what you see to improve your snowboarding? What do you do? 

K: Yes, two or three years ago when I was at my highest level, there was a certain jump in one movie 

that I played over and over again so I tried to do it also on the kicker in the indoor slope. So I had the 

movie in my head while I was doing frontside 360.  

S.P:  Do you prefer the slow-motioned frames of the tricks or the normal speed one? Why? 

YΥ ¢ƘŜ ƴƻǊƳŀƭ ǎǇŜŜŘ ƻƴŜΦ LǘΩǎ ƳƻǊŜ ǊŜŀƭƛǎǘƛŎΦ  

S.P: Big scale or low scale shots? Why? 

K: Low scale shots. The big scale is nice to ǿŀǘŎƘ ōǳǘ ƛǘΩǎ ǎƻ ƘƛƎƘ ƭŜǾŜƭ ƧǳƳǇǎΦ 

S.P: Do you rewind/fast-forward the film? On which parts? 

K: Yes on the jumps that I like and I want to try for myself. 

S.P: Do you have a most favorite part of a film? What makes a part favorite? 

YΥ ¸ŜǎΦ LǘΩǎ ŀōƻǳǘ ǘƘŜ ƳǳǎƛŎΣ ƛǘΩǎ ŀōƻǳǘ ǿƘŀǘ ƪƛƴŘ ƻŦ ƧǳƳǇΤ ƛǘΩǎ ŀōƻǳǘ ǘƘŜ ƎƛǊƭǎ ōŜŎŀǳǎŜ L ƭƛƪŜ ǘƘŜ ƎƛǊƭǎ 

ƳƻǾƛŜǎΦ CƻǊ ǘƘŜ ƧǳƳǇ L ǎŀȅΣ ƻƪ L ǿƛƭƭ ǘǊȅ ƛǘ ǘƻ Řƻ ƛǘ ƻƴ ŀ ǊŜŀƭ ǎƭƻǇŜΦ LǘΩǎ ǘƘŜ ǇŀǊǘ ǘƘŀǘ L Ŏŀƴ ƛŘŜƴǘƛŦȅ ǿƛǘƘ 

and see myself doing it.  

S.P: 5ƻ ȅƻǳ ΨǊŜŀŘΩ ǘƘŜ ōƻŘȅ ƭŀƴƎǳŀƎŜ of the free style skiers in the film? What are you looking mostly 

at? 

YΥ !ōǎƻƭǳǘŜƭȅΣ ƛǘΩǎ ŀƭǎƻ ǾŜǊȅ ƛƳǇƻǊǘŀƴǘ ŦƻǊ ŘƻƛƴƎ ǘƘŜ ƧǳƳǇΣ ǘƘŀǘΩǎ ǘƘŜ ǘŜŎƘƴƛǉǳŜ ǘƘŜȅ ŀǊŜ ƎƻƛƴƎ ǘƻ ǳǎŜΦ 

S.P: Do you look how the terrain is shaped or selected in the films? Is that important for you? 

K: Yes because I prefer the normal parks not the powder. The level in the powder is too high for me. 

On the other hand, we are indoor snowboarders and we prefer big pop on the kickers. So if we see a 

big kicker in the films with les pop and ōƛƎ ƭŀƴŘƛƴƎΣ ǿŜ ŘƻƴΩǘ ƭƛƪŜ ǘƘŀǘΦ  

S.P: ²Ƙŀǘ ƳŀƪŜǎ ŀ άƎƻƻŘέ snowboarding? 

YΥ ¢ƘŜ ƭƻŎŀǘƛƻƴǎΣ L ǇǊŜŦŜǊ ƳƻǊŜ ǘƘŜ ǇŀǊƪǎΣ ǘƘŜ ƳǳǎƛŎ ŀƴŘ ǘƘŜ ǘǊƛŎƪǎ ŀƴŘ L ŘƻƴΩǘ ƭƛƪŜ ǘƻƻ ƳǳŎƘ ƻŦ ŦǊŜŜ 

ride. A little part is ok but not too much. And the diversity of the tricks, the diversity of the kickers, 

rails, jumps. 

S.P: Do you think about which parts you like and which you dislike? Do you share your opinion with 

your peers? 

YΥ ¸ŜǎΣ Ƴƻǎǘ ƻŦ ǘƘŜ ǘƛƳŜ L ǿŀǘŎƘ ƛǘ ǿƛǘƘ aŀǊŎŜƭ ŀƴŘ ǿƘŜƴ ƛǘǎ ŦǊŜŜ ǊƛŘŜ L ŘƻƴΩǘ ƭƛƪŜ ƛǘΦ LŦ ƛǘΩǎ ŦƻǊ р Ƴƛƴ ƛǘΩǎ 

ƻƪ ōǳǘ ƛŦ ƛǘΩǎ ǘƻƻ ƳǳŎƘΣ ƛǘΩǎ ōƻǊƛƴƎΦ ²ƘŜƴ ȅƻǳ ŀǊŜ ŘƻƛƴƎ ƛǘ ŦƻǊ ȅƻǳǊǎŜƭŦ ƛǎ ŦǳƴΣ ŜȄŎƛǘŜƳŜƴǘ ōǳǘ ǿƘŜƴ ȅƻǳ 

watch it for long nothing really happens.  

S.P: Is there a connection between the level of snowboarding of the viewers and what they see in a 

film? If yes, what kind? 

K: Yes, I away watch movie at my level; I freestyle a little bit so jumps and bit of rails.  
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Profile:  

aŀǊŎŜƭ YǊŀŀƴΣ ŀƎŜΥ пнΤ ƻǿƴŜǊ ƻŦ ŀ ǎƴƻǿōƻŀǊŘƛƴƎ ŎƻƳǇŀƴȅ ά.ƛƎ!ƛǊ.ŀƎέΣ ȅŜŀǊǎ ƻŦ ǎƴƻǿōƻŀǊŘƛƴƎΥ у-9; 

snowboarding films seen: more than 150; watching locations: on his laptop, in the living room, in the 

car (especially when they are new); everywhere 

S.P: How much time (weekly) do you spend on watching free style ski films?  

CŜǿ ƘƻǳǊǎΣ L ŘƻƴΩǘ ƪƴƻǿΣ ǎƴƻǿōƻŀǊŘƛƴƎ ƳƻǾƛŜ ƛǎ прƳƛƴ ƭƻƴƎΣ ǎƻ м ƻr 2 weekly and repeating it often. 

S.P: Do you find them by yourself or somebody else is recommending them? 

aΦYΥ LǘΩǎ ŀƭƳƻǎǘ ǘƘŜ ǎŀƳŜ ƳƻǾƛŜǎ ŀƴŘ ǇǊƻŘǳŎǘƛƻƴ ŎƻƳǇŀƴƛŜǎΦ !ǎ ƭƻƴƎ ŀǎ L ƪƴƻǿ ǘƘŜ ƎƻƻŘ ǇǊƻŘǳŎǘƛƻƴ 

ŎƻƳǇŀƴƛŜǎΣ L ǿŀǘŎƘ ǘƘŜƛǊ ƴŜǿ ƻƴŜǎΦ L ŘƻƴΩǘ ǿŀǘŎƘ ǘƘe bad production companies films. 

S.P:  Do you watch the new-coming ones every season? Why? 

M.K: This year is a little bit less, but usually I have almost all the movies from the new season. This 

year is different because we are started looking too late. WŜ ǿŜǊŜ ǾŜǊȅ ōǳǎȅ ŀǘ ǿƻǊƪ ŀƴŘ ŘƻƴΩǘ ƘŀǾŜ 

time to look more. This is the first year I do it so bad. Yes, because I want to see the new tricks and 

ǘƘŜ ƴŜǿ ƛŘƛƻǘǎΧΧ 

S.P: Do they give you an experience of snowboarding? 

M.K: Absolutely, you see new tricks, new tƘƛƴƎǎΧΦ¢ƘŜ ŜȄŀƳǇƭŜ ŀǊŜ ǘƘŜ ƴƻƭƭƛŜ ǘǊƛŎƪǎΣ ŀƭƭ ƴŜǿ ƴƻƭƭƛŜ 

tricks, and they started with them last season: nollie slides, nollie kickers, nollie 360s and its all new, 

so yes. 

S.P: What do you consider to be their purposes? Why are they made? 

M.K.: I think they are made by companies to make money out of new snowboards, new clothes and 

ǘƘƛƴƎǎ ƭƛƪŜ ǘƘŀǘΦ !ƴŘ L ŘƻƴΩǘ ǘƘƛƴƪ ǘƘŜȅ ŀǊŜ ƳŀŘŜ ǘƻ ƳŀƪŜ ƳŜ ŦŜŜƭ ƘŀǇǇȅΦ ¢ƘŜ ōƛƎ ƳƻǾƛŜǎ ŀǊŜ 

commercials because everyone wants to buy the new equipment. Maybe some are for the riders. But 

L ǘƘƛƴƪ ƛǘΩǎ Ƴƻǎǘƭȅ ŦƻǊ ǘƘŜ ƳƻƴŜȅΣ ŘƻŜǎƴΩǘ ƳŀǘǘŜǊ ŦǊƻƳ ƭŜŦǘ ƻǊ ǊƛƎƘǘΣ ǘƘŜ ŎƻƳǇŀƴƛŜǎ ŀƭǿŀȅǎ ǿŀƴǘ ǘƻ 

make money, big ones. 

S.P.: For what are these films useful? 

M.K: They present a style; they put smth. On, they ride and you see the new tricks, the clothes and 

everybody is going to wear them. You see the progression. 

S.P: Do you watch them attentively or you think about other things while watching? 

M.K: When I am watching them on the road I really must think about other things like the road. If I 

am in the car I really listen to the sound, the music of the film because the very good films have also 

ǾŜǊȅ ƎƻƻŘ ǎƻǳƴŘǘǊŀŎƪǎΦ ¢ƘŜ ƳǳǎƛŎ ƛǎ ŀƭǎƻ ƎŜǘǘƛƴƎ ŦŀƳƻǳǎ ǿƘŜƴ ƛǘΩǎ ƛƴ ŀ ǎƴƻǿōƻŀǊŘƛƴƎ ƳƻǾƛŜΦ !ƴŘ 

Ƴƻǎǘ ǇŜƻǇƭŜ ƭƛƪŜ ǘƘŜ ƳǳǎƛŎ ǘƘŀǘ ƛǎ ƛƴ ǘƘŜ ƳƻǾƛŜΦ ά{ǳǇŜǊ ¢ǊŀƳǇέ ƛǎ Ŏƻƻƭ ƴƻǿ ōǳǘ ǿƘŜƴ L ǿŀǎ ȅƻǳƴƎŜǊ L 

ǳǎŜŘ ǘƻ ǎŀȅ άƻƘ ǎǘǳǇƛŘ ƳǳǎƛŎέ ŀƴŘ ƴƻǿ ƛǘΩǎ ƛƴ ǘƘŜ ǇŀǊǘ ƻŦ ǘƘŜ Ǝǳȅ ŦǊƻƳ CƻǊǳƳ ǿƛǘƘ ǘƘŜ ǘŜŜǘƘ ƻǳǘΣ L 

ŘƻƴΩǘ ǊŜƳŜƳōŜǊ Ƙƛǎ ƴŀƳŜ ŀƴŘ ƛǘΩǎ ǊŜŀƭƭȅ Ŏƻƻƭ ƴǳƳōŜǊΦ ¢ƘŜȅ ƳŀƪŜ ŦǊƻƳ ǘƘŜ ƳǳǎƛŎ ǎƻƳŜǘƘƛƴƎ ƴŜǿ 
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too. So to answer the qǳŜǎǘƛƻƴΣ ƛǘΩǎ ōƻǘƘΥ ǎƻƳŜǘƛƳŜǎ L ǿŀǘŎƘ ƛǘ ŀǘǘŜƴǘƛǾŜƭȅΣ ŜǎǇŜŎƛŀƭƭȅ ǿƘŜƴ ǘƘŜ ƳƻǾƛŜ 

is new and good and sometimes I watch it as a background. 

S.P: Do you think about the tricks they present?  

M.K.: Yes, sometimes is very good; not always the tricks are good. Like the last Tech9 films; we all 

know there are only few that can do really great tricks and the rest are just posing with their ghetto 

style, and their tricks, everyone can do that. 

S.P: What do you see the most/pay attention the most to? 

M.K: I see only ƴŜǿ ǘǊƛŎƪǎ ŀƴŘ ŎǊŀȊȅ ǘǊƛŎƪǎΦ L ŘƻƴΩǘ ƭƻƻƪ Ƙƻǿ ǘƘŜȅ Řƻ ǘƘŜ Ŝŀǎȅ ǘǊƛŎƪǎ осл ƻǊ рплΦ !ƴŘ 

the crazy tricks, I never going to do that. So I only look for pleasure and not how to do the tricks, 

ƳŀȅōŜ ŀ ƭƛǘǘƭŜ ōƛǘΦ CƻǊ ƳŜ ƛǘΩǎ Ƴƻǎǘƭȅ ŜƴǘŜǊǘŀƛƴƛƴƎΦ  

S.P: Do the films help you reflect on the way you do tricks? How? 

M.K: You see the style how it is now. 10-15 years ago everybody ran with tight pants and stretched 

ƭŜƎǎ ŀƴŘ ŘƛŘ ǘǊƛŎƪǎ ŀƴŘ ƴƻǿ ƛǘΩǎ ŀƭƭ ŘƛŦŦŜǊŜƴǘΥ ƛǘΩǎ ƭŀȊȅ ŀƴŘ ǊŜƭŀȄŜŘ ŀƴŘ ƴŀǘǳǊŀƭΦ ¢ƘŜ ƳƻǾƛŜǎ ŀŦŦŜŎǘ ȅƻǳǊ 

style; if you ride you also try to do the relaxed style and bit of technique. 

S.P: Do you get motivated by what you see to improve your snowboarding? What do you do? 

M.K: Yep. I do snowboarding. If you see jib tricks in the movies and then you try them on the slope 

ŀƴŘ ǎƭƛŘŜǎ ǘƻƻΦ ¸ƻǳ ǎŜŜ ǘƘŀǘ ƴŜǿ ǘǊƛŎƪ ƴƻƭƭƛŜ ƘŀǊŘǿŀȅΣ ǘƘŀǘΩǎ ƴƻƭƭƭƛŜ ŀƴŘ ōŀŎƪǎƛŘŜ ƭƛǇ ǎƭƛŘŜ ŀƴŘ 

ŜǾŜǊȅōƻŘȅ ƛƴ ά{ƴƻǿ ǇƭŀƴŜǘέ ŘƻŜǎ ƛǘ ƴƻǿΦ  

S.P: Do you prefer the slow-motioned frames of the tricks or the normal speed one? Why? 

M.K: The slow motioƴŜŘ ǘǊƛŎƪǎ ŀǊŜ ǘƘŜ ōŜǎǘΦ Lǘ ŘŜǇŜƴŘǎ ƻƴ ǿƘŀǘ ƛǎ ǘƘŜ ǘǊƛŎƪ ōǳǘ ƛŦ ƛǘΩǎ ŀ ƧǳƳǇ ŀƴŘ ƛǘΩǎ ƛƴ 

the air then the slow motion is the best with a chopper shoot around it. Because quicker is not nice; 

ŘƻƴΩǘ ƪƴƻǿΣ ǎƭƻǿ Ƴƻǘƛƻƴ ƛǎ ōŜǘǘŜǊΦ .ǳǘ L ŘƻƴΩǘ ǘŀƪŜ ŦƻǊ ƳȅǎŜƭŦ ǘƻ learn the trick; it just looks better, 

esthetically. 

S.P: Big scale or low scale shots? Why? 

aΦYΥ [ƻǿ ǎŎŀƭŜΣ ƴƻǊƳŀƭ ƻƴŜǎΤ L ƭƛƪŜ ǘƘŜ ǎƘƻǘǎ ƛƴ ǘƘŜ ǇŀǊƪǎΤ ǘƘŜ ǎƭƛŘŜǎ ƛƴ ǘƘŜ ŎƛǘȅΤ L ŘƻƴΩǘ ƭƛƪŜ ŦǊŜŜ-riding 

even the off-slope shot in the woods. 

S.P: Do you rewind/fast-forward the film? On which parts? 

aΦYΥ bƻǊƳŀƭƭȅΣ L Ǉǳǘ ƛǘ ƻƴ ŀƴŘ ƻŦŦΤ L ŘƻƴΩǘ ǊŜǿƛƴŘ ƻǊ Ŧŀǎǘ-ŦƻǊǿŀǊŘΤ ǘƘŀǘΩǎ Ƴȅ ǎƻƴ ǘƘƛƴƎΦ 

S.P: Do you have a most favorite part of a film? What makes a part favorite? 

M.K: Normally I got the most favorite film and this depends on the music too. If I hate the music, I 

ŘƻƴΩǘ ŜǾŜƴ ƭƻƻƪ ŀǘ ǘƘŜ ŦƛƭƳΦ ¢ƘŜ ǇŀǊǘ ǎƘƻǳƭŘ ƘŀǾŜ ƎƻƻŘ ƳǳǎƛŎ ŀƴŘ ǘƘŜƴ ǘƘŜ ǇŀǊǘ ƛǎ ƴƛŎŜΦ IƳΣ ƴƻǘƘƛƴƎ 

to do with the trick. 

S.P: 5ƻ ȅƻǳ ΨǊŜŀŘΩ ǘƘŜ ōƻŘȅ ƭŀƴƎǳŀƎŜ ƻŦ ǘƘŜ ŦǊŜŜ ǎǘȅƭŜ ǎƪƛŜǊǎ ƛƴ ǘƘŜ ŦƛƭƳΚ ²Ƙŀǘ ŀre you looking mostly 

at? 
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aΦYΥ ¸Ŝǎ L Řƻ ǘƘŀǘΦ ²ƘƛŎƘ ǇŀǊǘǎΚ ¢ƘŜ Ǉŀƴǘǎ ƻŦ ǘƘŜ ƎƛǊƭΩǎ ǊƛŘŜǊǎΣ ƴƻ LΩƳ ƧƻƪƛƴƎΦ YƴŜŜǎΣ ƴƛŎŜ ǊƻǳƴŘ ƻƴŜΣ 

not x-ƪƴŜŜǎΤ ǘƘŀǘΩǎ ƛƳǇƻǊǘŀƴǘ ŦƻǊ ǘƘŜ ǎǘȅƭŜΦ [ƻƻƪ ŀǘ ǘƘŜ ǎǘȅƭŜΣ ŀǘ ǘƘŜ ŀǊƳ ǳǇ ŀƴŘ ǘƘƛƴƎǎ ƭƛƪŜ ǘƘŀǘΦ .ǳǘ 

that is always good with the pro riders. They know what to do and they know what some people 

expect from them. 

S.P: Do you look how the terrain is shaped or selected in the films? Is that important for you? 

M.K: We look for the kicker and the slides and their material and what we see in the film, we want 

the same in our back yard.  

S.P: ²Ƙŀǘ ƳŀƪŜǎ ŀ άƎƻƻŘέ ǎƴƻǿōƻŀǊŘƛƴƎκŦǊŜŜ ǎǘȅƭŜ ǎƪƛ ŦƛƭƳΚ 

M.K: Good tricks, good music, nice obstacles and a bit of fun. Not always too ghetto, a bit of fun also. 

Eero Ettala things, you know. No, donΩǘ ǘŀƭƪ ƛŦ ǘƘŜ ǇŀǊǘ ƛǎ ƎƻƻŘ ƻǊ ōŀŘΦ 

S.P: Do you think about which parts you like and which you dislike? Do you share your opinion with 

your peers? 

M.K: Yes. If you are a beginner and you look at the movies, everything is ok, perfect. I just saw the 

new Tech9 movie and they do mostly 360s and 180s with baggy pants and jackets, ghetto style. And 

ƛŦ ȅƻǳ ŀǊŜ ōŜƎƛƴƴŜǊ ŀƴŘ ǎŜŜ ǘƘŀǘΣ ƛǘ ǿƛƭƭ ōŜ ά²h²έΦ .ǳǘ ŦƻǊ ƳŜ ƛǘ ǿŀǎƴΩǘ ǘƘŀǘ ƛƳǇǊŜǎǎƛǾŜΦ 9ǾŜǊȅƻƴŜ 

can do that. So I really think there is a difference in watching if you are beginner or advanced. 

Watching the movie; working context, in the office at their house 

aΦYΥ ¢Ƙƛǎ ƛǎ {Ƙŀǳƴ ²ƘƛǘŜΣ ǘƘŀǘ ƛǎ ŀƴ ƛƴŘǊƻǇ ŀƴŘ ƘŜΩǎ Ǝƻǘ ŀ ǾŜǊȅ ƎƻƻŘ ǎǘȅƭŜ ōŜŎŀǳǎŜ ƘŜ ōŜƴŘǎ Ƙƛǎ ƪƴŜŜǎ 

ǾŜǊȅ ƎƻƻŘ ŀƴŘ ǘƘƛǎ ƛǎ млулΣ LΩǎ ǎǳǊŜ ǘƘŀǘΩǎ млул ŀƴŘ ƭŜƴŘ it stomped. He stomps everything, do you 

ǎŜŜ ǘƘŀǘΦ !ƳŀȊƛƴƎΦ IŜ ƛǎ ŀ ǊƻōƻǘΦ IŜ ǎǘƻƳǇǎ ŜǾŜǊȅ ǘǊƛŎƪΣ ƛǘΩǎ ǎƻ ŘƛŦŦƛŎǳƭǘΦ bƻǿ L Ǝƻ ŦǳǊǘƘŜǊΣ ȅŜǎΚ [ƻƻƪǎ 

ƭƛƪŜ 9ŜǊƻ 9ǘǘŀƭŀΣ L ƘŀǾŜ ƴŜǾŜǊ ǎŜŜƴ ǘƘƛǎ ƳƻǾƛŜ ōǳǘ L ŀƳ ǎǳǊŜ ǘƘŀǘΩǎ 9ǘǘŀƭŀΦ 

{ΦtΦ CǊƻƳ ǿƘŀǘ Řƻ ȅƻǳ ƪƴƻǿ ƛǘΩǎ Ƙim? 

aΦYΥ IŜ ǎǘŀǊǘǎ ǿƛǘƘ ōŀŎƪǎƛŘŜ ǊƻŘŜƻΦ L ŘƻƴΩǘ ƪƴƻǿΣ ƛǘΩǎ Ƨǳǎǘ ƘƛƳΦ ¢Ƙŀǘ ƛǎ ŀ ǊŜŀƭƭȅ ƴƛŎŜ ǘǊƛŎƪΦ tŀǊƪ /ƛǘȅΣ 

ǘƘŀǘΩǎ ŎƻƻƭΦ ¸ƻǳ ǎŜŜ ƛǘ ƛƴ Ƙƛǎ ǎǘȅƭŜΤ Ƙƻǿ ƛǎ ƘŜ ǊƛŘƛƴƎ ŀƴŘ Ƙƻǿ ǎƳŀƭƭ ƘŜ ƛǎΦ !ƴŘ ǘƘƛǎ ƛǎ ǊŜŀƭƭȅ нрƳ ƪƛŎƪŜǊΦ Lǘ 

really big, its kicker with low kick, far kick that shoots people off. We always use kickers with more 

kick; more pop in it and make the kickers smaller. They use kickers with less pop and make it long. 

S.P. Do you watch his arms when he rotates? 

M.K.: Yes but his hand always like this, yes(folded in fists). It obstacle after an obstacle. Look this 

man. Wow, that amazing what he is doing. 720 over a crazy bottle, backflip over a slide, whatever it 

is, kickerslide. 

{ΦtΦ !ƴŘ ƛǘ ƭƻƻƪǎ ƭƛƪŜ ǘƘŜȅ ŘƛŘƴΩǘ ŜŘƛǘΣ ƛǘ ƪŜŜǇǎ ƻƴ ŀƴŘ ƻƴΦΦ 

M.K.: Yes but he is really good, he can make it that way. This is a good rider but park city is a good 

location too. They got many good riders. Ettala has been a really welll-rounded rider for years. Heikki 

Sorsa , few years ago he and Ettala switched clothes and switched pŀǊǘǎ ƛƴ ŀ ƳƻǾƛŜΣ L ŘƻƴΩǘ ǊŜƳŜƳōŜǊ 
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which one. They got the same style, you see? They are from the same resort, they have the same 

style and they switched their parts in the movie. And nobody knew and after the movie was out, it 

was in the internet forums. I think that was very cool. Very cool movie. One-footer, I hate one-

footers. Front-ǎƛŘŜ ǊƻŘŜƻ ōǳǘ ƛǘΩǎ ƴƻǘΣ ƛǘǎ ŦǊƻƴǘǎƛŘŜ фллΦ CǊƻƴǘǎƛŘŜ ǘƻŜǎ-side. 

S.P.: Toes-side? Since when? 

M.K: Toes-side is new. The frontside is always from the heels nowadays but old-shool frontside is 

always from the toes. You want to see? (rewinding) 

¢Ƙŀǘ ƛǎ ǎƻ ŎƻƻƭΣ ǘƘŜ Ƨƻƛƴǘ ǇŀǊǘ ƻŦ 9Ŝǘŀƭƭŀ ŀƴŘ {ƻǊǎŀΦ LǘΩǎ ǎƻ Ŏƻƻƭ ǘƻ ƭƻƻƪ ŀǘ ǘƘƛǎΦ /ƻƻƭ ƧŀŎƪŜǘΣ L ƘŀǾŜ ƴŜǾŜǊ 

heard of him. He is new. In the half-pipe is so scare to go high, and he goes so high. He is from Japan. 

hƘΣ ǘƘŀǘΩǎ IŀƴƴŀƘ ¢ŜǘŜǊ ƻǊ ǎƻƳŜǘƘƛƴƎΦ L ŘƻƴΩǘ ƪƴƻǿΣ L ŀƳ ƴƻǘ ƛƴǘƻ ǘƘŜ ƎƛǊƭǎΦ hƘΣ ƛǘΩǎ 9ǊŜƴΣ ǎƘŜ ƛǎ ŦǊƻƳ 

¦{!Σ ŀƴŘ ǎƘŜ ǊŜŀƭƭȅ ǊƻŎƪǎ ŦƻǊ ŀ ƎƛǊƭΦ bƻǎŜ ǇǊŜǎǎ ǘƻ ƎƻƻŦȅΣ hǇŀΦ LǘΩǎ ǊŜŀƭƭȅ ƘƛƎƘΣ ƳŜǘƘƻŘ ŀƛǊ ƻǾŜǊ ŀ ǎǇƛƴŜΣ 

backside air an frontside 360 over the ball. Oh, now bambam and the rescue man is coming, giving 

tips. She is really rocking, really. Wow, further, very nice girls also to see. This is a very good movie. 

²ƘŀǘΚ ! ōŀŎƪǎƛŘŜ ǊƻŘŜƻ ŀƴŘ ŦǊƻƴǘǎƛŘŜ ƻƴ ŀ ǎƭƛŘŜΦ LǘΩǎ ƛƳǇƻǎǎƛōƭŜ ŀƴŘ you do it once in your life. That 

a nollie hardway, you do nollie and switch backside no fronside on but from the back which is nollie 

ōŀŎƪǎƛŘŜ ƭƛǇΣ ƴƻ ǊŜŀƭƭȅ ǘƘŀǘΩǎ ǘǊǳŜΣ ōŀŎƪǎƛŘŜ ƭƛǇ ƛǎ ŀ ŦǊƻƴǎƛŘŜ ǎƭƛŘŜΦ LǘΩǎ ǊŜŀƭƭȅ ŀƳŀȊƛƴƎΦ 

S.P: So, that how we learn? 

MΦYΦΥ ¸ŜǎΣ ǘƘŀǘΩǎ ƛǘΦ 

 

 

Profile:  

Ananda, 22 years old, skiing since the age of 4, from 14 to 21 snowboarding; 1 year free style skiing; 

working to promote the free style skiing in Holland 

 S.P: How much time (weekly) do you spend on watching free style ski films?  

A: About an hour when I am really paying attention. 

S.P.: Do you find them by yourself or somebody else is recommending them? 

A: Mostly through my boyfriend. 

S.P: Do you watch the new-coming ones every season? Why? 

 A: Yes. Because most of the time there are new tricks in them, new music, new people that       are 

ƎŜǘǘƛƴƎ ƻƴ ǘƘŜ ƘƛƎƘŜǎǘ ƭŜǾŜƭ ƻǊ Ƨǳǎǘ ƘŀǾŜ ǎƻƳŜ ǎǇŜŎƛŀƭ ǎǘȅƭŜ ǘƘŀǘΩǎ ƛƴǘŜǊŜǎǘƛƴƎΦ  

S.P: Do they give you an experience of free style skiing? 

A: The films get me very excited to go snowboarding/free style skiing. If I am watching a movie now, I 

want to go skiing tonight. They make me stoked.  

 S.P: What do you consider to be their purposes? Why are they made? 
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 A: To get people stoked about the sport but also to show what improvements have     been made in 

the sport both on technique and style, to show what kind of set ups for competitions there have 

ōŜŜƴ ŀƴŘ ŀƭǎƻ ǘƻ ƎƛǾŜ ŀƴ ƻǇǇƻǊǘǳƴƛǘȅ ǘƻ ǇŜƻǇƭŜ ǿƘƻ ŎŀƴΩǘ ŀŦŦƻǊŘ ǘƻ Ǝƻ ǘƻ ŎƻƳǇŜǘƛǘƛƻƴǎ ƻǊ Řƻ ǿƘŀǘ ǘƘŜ 

professional skiers do, to still enjoy free style skiing by watching the movie. 

S.P: For what are these films useful? 

A: As I said to get people stoked, to make them try new things but also for promotion and sponsors. I 

think its two way traffic. On one side to get athletes out but also for industry to advertise their 

products: skis/clothes, etc. and to see what is the best for which condition. You can really see what 

skiers use and find it in the store for yourself. 

S.P: Do you watch them attentively or you think about other things while watching? 

A: Only for an hour attentively and many times for the music or glimpse when I am studying. 

S.P: Do you think about the tricks they present?  

A: Yes, especially in free style skiing over the last couple of years, there has been a whole bunch of 

new tricks aƴŘ ǿŜ ŘƻƴΩǘ ƘŀǾŜ ǘƘŜ ǘƛƳŜ ƻǊ ǘƘŜ ƳƻƴŜȅ ǘƻ ƘŀǾŜ ŀ ŎƘŀƴŎŜ ǘƻ Ǝƻ ǘƻ ŀ ŎƻƳǇŜǘƛǘƛƻƴ ǘƻ ǎŜŜ 

the tricks so this is a way for us to see new tricks.  

S.P: What do you see the most/pay attention the most to? 

A: Park tricks and backcountry tricks.  Normal lines like ōƛƎ Ƴƻǳƴǘŀƛƴ ǊƛŘƛƴƎ L ŘƻƴΩǘ ŦƛƴŘ ƛǘ ǘƘŀǘ 

interesting because most of the time the shots are too long.  

S.P: Do the films help you reflect on the way you do tricks? How? 

!Υ ¸ŜǎΣ ōŜŎŀǳǎŜ ƛǘΩǎ ŀ ǿŀȅ ǘƻ ǎŜŜ ǿƘŀǘ ǿŜƴǘ ǿǊƻƴƎ ŀƴŘ Ƙƻǿ ȅƻǳ ƴŜŜŘ ǘƻ ƪŜŜǇ ȅƻǳǊ ōŀƭŀƴŎŜ, for 

example, or how to look, how to turn your upper body instead of turning your lower body.  

S.P: Do you get motivated by what you see to improve your free style skiing? What do you do? 

!Υ Lǘ ŘŜŦƛƴƛǘŜƭȅ ƳŀƪŜǎ ƳŜ ǿŀƴǘ ǘƻ ƎŜǘ ōŜǘǘŜǊ ōŜŎŀǳǎŜ L ǘƘƛƴƪ ƛǘΩǎ ŀ sport that very easy to start with 

and you can do it in your level and there are so many options right now so you can try whatever you 

want.  

S.P: Do you prefer the slow-motioned frames of the tricks or the normal speed one? Why? 

A: A combination. Normal speed but then slow motion when you can really see what they are doing 

ƛƴ ǘƘŜ ŀƛǊΣ Ƙƻǿ ǘƘŜȅ ŀǊŜ ƎǊŀōōƛƴƎ ǘƘŜƛǊ ǎƪƛǎΦ {ƻƳŜǘƛƳŜǎ ǿƘŜƴ ƛǘ ƎƻŜǎ ƻƴ ƴƻǊƳŀƭ ǎǇŜŜŘ ƛǘΩǎ ǘƻƻ ŦŀǎǘΦ  

S.P: Big scale or low scale shots? Why? 

A: Combination of both, for example there is ŀ ǊŜŀƭƭȅ ōƛƎ ŜǾŜƴǘ ŎŀƭƭŜŘ άWƻƘƴ hƭǎŜƴ {ǳǇŜǊ {Ŝǎǎƛƻƴέ ŀƴŘ 

they have different obstacles every day. They had a jump that was 27m but if you have the normal 

camera you cannot really see what they are really doing up in the air. So if you have a normal camera 

you can get an idea how big the jump really is but if you get close-ups from helicopter you can see 
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what the rider is actually doing, how he is taking off, what is he doing in the air and what he does to 

prepare his landing.  

S.P: Do you rewind/fast-forward the film? On which parts? 

A: Rewinding mostly takes part when there is a new trick that I want to see or something that I find 

interesting or special, crashes that are really funny and I fast-forward mostly on the parts of big 

Ƴƻǳƴǘŀƛƴ ǊƛŘƛƴƎ ōǳǘ ǘƘŀǘΩǎ because I am not really into that. I like it for differentiation between park 

riding and something else but I like it more if you also see the whole picture, the lines they are 

choosing, what they are talking about when they are standing on the top of the mountain before 

they take off. Most of the movies just show big lines when they get off from the top and then they 

ƳŀƪŜ ŎƭƻǎŜ ǳǇ ǎƘƻǘǎ ōǳǘ ǘƘŜȅ ŘƻŜǎƴΩǘ  ǊŜŀƭƭȅ ǎƘƻǿ ǿƘŀǘ ŀǊŜ ǘƘŜȅ ǊŜŀƭƭȅ ŘƻƛƴƎΣ ƻǊ Ƙƻǿ ǘƘŜȅ ǇǊŜǇŀǊŜ 

everything and because the lines are so big it becomes pretty boring.  

S.P: Do you have a most favorite part of a film? What makes a part favorite? 

!Υ L ŘƻƴΩǘ ǊŜŀƭƭȅ ƘŀǾŜ ƻƴŜ ŦŀǾƻǊƛǘŜ ǇŀǊǘ ōŜŎŀǳǎŜ ±ƛƭƪƻ ǎƘƻǿǎ ƳŜ ǎƻ ƳǳŎƘΣ L ŘƻƴΩǘ ǊŜƳŜƳōŜǊ 

everything.  

S.P: 5ƻ ȅƻǳ ΨǊŜŀŘΩ ǘƘŜ ōƻŘȅ ƭŀƴƎǳŀƎŜ ƻŦ ǘƘŜ ŦǊŜe style skiers in the film? What are you looking mostly 

at? 

!Υ L ǘƘƛƴƪ ƛǘ ŘŜǇŜƴŘǎ ƛŦ ǘƘŜ ǘǊƛŎƪ ƛǎ ǎƻƳŜǘƘƛƴƎ L Ŏŀƴ ǘǊȅ ōȅ ƳȅǎŜƭŦ ōŜŎŀǳǎŜ ƛŦ ƛǘΩǎ ǎƻƳŜǘƘƛƴƎ ǘƘŀǘ L ǿŀƴǘ 

to learn , 360 for example, I look at all the parts, first the take off, how to keep my balance, how to 

look over my shoulder, hoe to lift up my knees and how to land. But if I am looking at some really 

difficult tricks I am just looking for the whole part.  

S.P: Do you look how the terrain is shaped or selected in the films? Is that important for you? 

!Υ 5ŜŦƛƴƛǘŜƭȅ Ƙƻǿ ƛǘΩǎ ǎƘŀǇŜŘ ōŜŎŀǳǎŜ L ǘƘƛƴƪ ƛǘΩǎ ǇǊŜǘǘȅ ƛƳǇƻǊǘŀƴǘ ŦƻǊ ǇŀǊƪǎ ŀƴŘ ƻǘƘŜǊ ƻǊƎŀƴƛȊŀǘƛƻƴǎ 

ǘƘŀǘ ǇǊƻǾƛŘŜ ŦǊŜŜ ǎǘȅƭŜ ǘŜǊǊŀƛƴ ǘƻ Řƻ ǘƘŜƛǊ ōŜǎǘ ǘƻ ƪŜŜǇ ƛǘ ǎŀŦŜΦ !ƴŘ ƛŦ ƛǘΩǎ ƴƻǘ ǎƘŀǇŜŘ ǇǊƻǇŜǊƭȅ Ŏŀƴ 

heart people and can make things more difficult than they could be or should be.  

S.P: ²Ƙŀǘ ƳŀƪŜǎ ŀ άƎƻƻŘέ ǎƴƻǿōƻŀǊŘƛƴƎκŦǊŜŜ ǎǘȅƭŜ ǎƪƛ ŦƛƭƳΚ 

A: Good music, part where you can see the whole picture but also things that make the trick or scene 

special. 360 on a small kicker can also bun fun as riding the 27m kicker as long as you show the 

ǾƛŜǿŜǊǎ ǿƘŀǘΩǎ ƘŀǇǇŜƴƛƴƎ ŀƴŘ Ƙƻǿ ǇŜƻǇƭŜ ŀǊŜ ǇǊŜǇŀǊƛƴƎ ǘƘŜƳǎŜƭǾŜǎ ŀƴŘ ǿƘŀǘ ǘƘŜ ǇǳǊǇƻǎŜ ƻŦ 

everything is.  

S.P: Do you think about which parts you like and which you dislike? Do you share your opinion with 

your peers? 

!Υ ¸ŜǎΣ Ƴƻǎǘ ƻŦ ǘƘŜ ǘƛƳŜ L ǎƘŀǊŜ ƛǘ ǿƛǘƘ Ƴȅ ōƻȅŦǊƛŜƴŘ ŀƴŘ L ŘƻƴΩǘ ǘƘƛƴƪ ŀōƻǳǘ ƛǘ ǘƘŀǘ ƳǳŎƘ ōŜŎŀǳǎŜ 

most of the time I am watching to fill up some time.  
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S.P: Is there a connection between the level of free style skiing of the viewers and what they see in a 

film? If yes, what kind? 

!Υ L ǘƘƛƴƪ ǘƘŀǘΩǎ ƻƴŜ ƻŦ ǘƘŜ Ƴŀƛƴ ǘƘƛƴƎǎ ǘƘŀǘ Ƴƻǎǘ ƻŦ ǘƘŜ ǎƪƛ ŦƛƭƳǎ ǎǘŀǊǘŜŘ ǘƻ ŎƘŀƴƎŜ ŀ ƭƛǘǘƭŜ ōƛǘ ōŜŎŀǳǎŜ 

ǇŜƻǇƭŜ ŘƻƴΩǘ ǿŀƴǘ ǘƻ ǎŜŜ ǘƘŜ Ƴƻǎǘ ǇŜǊŦŜŎǘ млулǎ ōǳǘ ǿŀƴǘ ǘƻ ǎŜŜ ǘƘŜ ōŀǎƛŎ ǘƘƛƴƎǎ ǘƻƻΣ ǘƘŀǘ ŀŎŎŜǎǎƛōƭŜ 

to them and they can ǊŜƭŀǘŜ ǘƻ ƛǘΦ LŦ ȅƻǳ ŎŀƴΩǘ ƻǊ ŘƻƴΩǘ ǊŜƭŀǘŜ ǘƻ ǎƻƳŜǘƘƛƴƎ ǘƘŀǘ ȅƻǳ ǎŜŜ ƛǎ ƴƻǘ 

interesting any more.  

Watching the film, either on the laptop or on the TV. 

!Υ ²Ŝ ŀǊŜ ǿŀǘŎƘƛƴƎ ά{ǳŎƘ ƛǎ ƭƛŦŜέΣ ǘƘŜ ƎƛǊƭǎ ǇŀǊǘ ƛƴ ƛǘΤ L ǎŜŜ ǘƘŜ ƻǾŜǊŀƭƭ ƭƛƴŜ ǘƘŀǘ ǘƘŜȅ ŀǊŜ ǊƛŘƛƴƎ ŀƴd how 

they select the terrain, I think they prepare really good before they something like this by watching 

the mountain and selecting options but I mostly with the big mountain pay attention to the way they 

are filmed because I am also an photographer so I want to see if they made it look pretty. It looks 

ǇǊŜǘǘȅΣ ƛǘΩǎ ǿƘƛǘŜΦ bƻǿ L ǿƻǳƭŘ ƴƻǊƳŀƭƭȅ Ŧŀǎǘ-forward to a park scene. This is nice music. This is what I 

like with powder skiing and free style together. This is more fun to watch, powder riding than on one 

ƻŦ ǘƘƻǎŜ ōƛƎ ƳƻǳƴǘŀƛƴǎΦ LŦ ƛǘΩǎ ǇƻǎǎƛōƭŜ L ǿŀƴǘ ǘƻ ǘǊȅ ƛǘ ƻǳǘ ŀƴŘ ŜǎǇŜŎƛŀƭƭȅ ƛƴ ǘƘŜ ƳƻǾƛŜ ǘƘŜȅ ǎƘƻǿ ȅƻǳ 

how happy are the riders when they finish the powder run. Parts like this I am not watching to learn 

anything; I am watching them for fun. 

S.P: Then can you go to a part where you can learn something. 

A: Fast-forward. Here this is what I mean with the whole view and this is what I mean with the 

combination of close-up and big scale ones.  

S.P.; Now what do you think about this one? 

  A: nice images, the way they filmed it.  

S.P.: Good for learning 

 A. Beautiful to watch. 

                                 

 

Profie: 

Wilco Mosterd, 26, free style skiing: 6/7 years now, skiing: 22 years; professional free style skier, 

sponsored by Solomon; films watched: 60 professional and around 50 amateur ones;  

S.P: How much time (weekly) do you spend on watching free style ski films?  

W.M: Probably around 4 hours.  
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S.P: Do you find them by yourself or somebody else is recommending them? 

W.M: I find it by myself on Internet and I buy them in the store.  

 S.P: Do you watch the new-coming ones every season? Why? 

W.M: Yes, to see how the progression of the sport is coming, of course. Because skiing is progressing 

ŜǾŜǊȅ ȅŜŀǊΣ ŀƴŘ ǘƘŜǊŜ ŀǊŜ ƴŜǿ ǘǊƛŎƪǎ ŀƴŘ ƴŜǿ ǎǘȅƭŜǎ ŀƴŘ ƛǘΩǎ Ŏƻol to watch those. Also to keep up, to 

know how much I need to learn this year. 

 S.P: Do they give you an experience of free style skiing? 

 W.M: I do try to watch what they are doing in the film, why do they succeed and I cannot             

succeed in that trick; what they do and what I do, the differences and similarities, so yes, I watch it 

for experience and I watch it for fun too. 

S.P: What do you consider to be their purposes? Why are they made? 

 W.M: The films have lot of purposes. First to get exposure for the riders; riders want to be in       

because they get an exposure and they get sponsors and money and the movies are also made to 

make some money or as advertisements for brands; now you have a movie that is only sponsored by 

only one brand, for eȄŀƳǇƭŜ ά¢ƘŜ !ǘƻƳƛŎ ƳƻǾƛŜέ ŀǎ ŀƴ ƳŀǊƪŜǘƛƴƎ ƛŘŜŀΦ 

S.P: For what are these films useful? 

W.M: For the viewer, for the skiers and for the companies. For the companies to make money either 

primary from the DVDs or secondary from the products they sell. The riders get money and get a 

ŎƘŀƴŎŜ ǘƻ ǎƪƛ ƳƻǊŜ ƻƴ ŘƛŦŦŜǊŜƴǘ ƭƻŎŀǘƛƻƴǎΦ ¢ƘŜ ǾƛŜǿŜǊǎ ƎŜǘ ǘƘŜ ŜƴƧƻȅƳŜƴǘ ŀƴŘ ƻŦ ŎƻǳǊǎŜ ǘƘŜ ά²ƻǿ 

ŦŀŎǘƻǊέ ƻŦ ǿƘŀǘ Ƙŀǎ ōŜŜƴ ŘƻƴŜ ǘƘƛǎ ȅŜŀǊ ƻǊ ŜǾŜǊȅ ƴŜǿ ǎŜŀǎƻƴΦ 

S.P: Do you watch them attentively or you think about other things while watching? 

W.M: Depends how much I like the part. If there is a free style part that I can associate myself with 

ǘƘŜƴ L ǊŜŀƭƭȅ ƭƻƻƪ ŎƭƻǎŜ ƻƴ ǿƘŀǘ ǘƘŜȅ ŀǊŜ ŘƻƛƴƎΦ L ǿŀǘŎƘ ŎƭƻǎŜƭȅ ǎƻ ƭŀǘŜǊ L Ŏŀƴ ǊŜŎŀƭƭ ƛǘΦ .ǳǘ ƛŦ ƛǘΩǎ ŀ ōƛƎ 

mountain part I just go do the dishes. It depends. 

S.P: Do you think about the tricks they present?  

²ΦaΥ ¸Ŝǎ ǎǳǊŜΣ ŜǎǇŜŎƛŀƭƭȅ ƛŦ L ǿŀƴǘ ǘƻ ŎƻǇȅ ǘƘŜ ǘǊƛŎƪǎ ƻǘƘŜǊǿƛǎŜ L ŘƻƴΩǘ ǊŜŀƭƭȅ ǘƘƛƴƪ ŀōƻǳǘ ƛǘΦ ¢ƘŜ Ƴŀƛƴ 

reason why I like to watch the free style scenes is because I want to copy them and of course the 

ŦƻƻǘŀƎŜ ƛǎ ǾŜǊȅ ōŜŀǳǘƛŦǳƭ ǘƘŜǎŜ Řŀȅǎ ǎƻ ƛǘΩǎ ŀƭǎƻ Ŏƻƻƭ ǘƻ Ƨǳǎǘ ǿŀǘŎƘ ƛǘ ōǳǘ Ƴŀƛƴƭȅ ǘƻ ǎŜŜ ƛŦ L Ŏŀƴ ŎƻǇȅ ŀƴŘ 

personalize the tricks.  

S.P: What do you see the most/pay attention the most to? 



33 

 

W.M: The complete bag of tricks of one rider. So if one rider is featured in a movie I watch his whole 

segment and all his tricks and if he spins all four ways, if he also does big mountain or only a rail guy 

and recently the double flips; they are tricks specific and I watch them closely and I pose them and 

play them just to see how they do them. 

S.P: Do the films help you reflect on the way you do tricks? How? 

W.M: Yes, just like the double flips, I watch how they take off, how are they in the air, how they land 

and of course how they crash. Crash section of tƘŜ ŦƛƭƳǎ ƛǎ ǾŜǊȅ ƛƳǇƻǊǘŀƴǘΤ ǘƘŜȅ ŘƻƴΩǘ ǎƘƻǿ ƴƻǊƳŀƭƭȅ 

crashes in the movie but in the crash section you get feel of what it is when you fall because you can 

break your neck or get hurt seriously. Internet is also handy for the risk analysis; they write about 

ǇŜƻǇƭŜ ǿƘƻ ŘƛŜŘ ƻǊ ǿŜǊŜ ƛƴƧǳǊŜŘ ǎŜǾŜǊŜƭȅ ǿƘƛƭŜ ŘƻƛƴƎ ǘǊƛŎƪǎ ŀƴŘ ǘƘƛǎ ǘƘŜȅ ŘƻƴΩǘ ǎƘƻǿ ƛǘ ƛƴ ǘƘŜ ŦƛƭƳǎΤ 

they only show tricks that went well. And if you look at too many films, you will think that all goes 

well. So the crash section of the film helps me to make a better risk analysis and Internet also.  

S.P: Do you get motivated by what you see to improve your free style skiing? What do you do? 

W.M: Yes because I want to copy it and the level of free style skiing is so high so the only thing I can 

do is to ŎƻǇȅ ǘƘŜ ǘǊƛŎƪǎΤ ǘƘŜǊŜ ƛǎ ƴƻǘƘƛƴƎ ȅƻǳ Ŏŀƴ ǘƘƛƴƪ ƻŦ ŀƴŘ ƛǘΩǎ ƴƻǘ ŘƻƴŜ ǎƻ ŦŀǊΦ ¢ƘŜ ŎǊŜŀǘƛǾƛǘȅ ƛǎ 

difficult to be achieved now.  

S.P: Do you prefer the slow-motioned frames of the tricks or the normal speed one? Why? 

W.M: Slow motion cos you can see and analyȊŜ ƛǘ ōŜǘǘŜǊ ŀƴŘ ƛǘΩǎ ƳƻǊŜ ǇƭŜŀǎƛƴƎ ŜǎǘƘŜǘƛŎŀƭƭȅΦ LŦ ȅƻǳ 

Ǉƭŀȅ ƛǘ ƴƻǊƳŀƭ ǎǇŜŜŘΣ ƛǘ ŘƻŜǎƴΩǘ ǊŜŀƭƭȅ ƭƻƻƪ ŎƻƻƭΦ  

S.P: Big scale or low scale shots? Why? 

W.M: The best option is big scale and big tricks but if there are low scale shot with really technical 

tricƪǎ ƛǘΩǎ ŀƭǎƻ ǎŀǘƛǎŦŀŎǘƻǊȅΦ Lǘ ƴŜŜŘǎ ǘƘŜ ǿƻǿ ŦŀŎǘƻǊΦ ²ƻǿ ƛǎ ŀ ƎƻƻŘ ǎƘƻǘ ƻŦ ǿƻǿ ƛǎ ŀ ƎƻƻŘ ǘǊƛŎƪ ƻǊ 

both.  

S.P: Do you rewind/fast-forward the film? On which parts? 

²ΦaΥ ¸ŜǎΣ Ƴƻǎǘƭȅ ǘƘŜ ƎƛǊƭǎΩ ǇŀǊǘǎ L Ŧŀǎǘ-forward.  

S.P: Do you have a most favorite part of a film? What makes a part favorite? 

²ΦaΥ L Řƻ ƘŀǾŜ ǎƻƳŜ ŦŀǾƻǊƛǘŜ ǇŀǊǘǎ ōǳǘ ƛǘΩǎ Ƴƻǎǘƭȅ ōŜŎŀǳǎŜ ǘƘŜ ǘǊƛŎƪǎ ǊŜ ǊŜŀƭƭȅ ǿŜƭƭ ƻǊ ǘƘŜ ǊƛŘŜǊ ƛǎ 

really well-rounded. And I can identify myself with the rider.  

S.P: 5ƻ ȅƻǳ ΨǊŜŀŘΩ ǘƘŜ ōƻŘȅ ƭŀƴƎǳŀƎŜ ƻŦ ǘƘŜ ŦǊŜŜ ǎǘȅƭŜ ǎƪiers in the film? What are you looking mostly 

at? 
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W.M: Take off, style, how they keep rotation floating while grabbing, while they are maintaining their 

style and those are the main things I pay attention to.  

S.P: Do you look how the terrain is shaped or selected in the films? Is that important for you? 

W.M: Yes, cos I want to go to US because all the films are made there. Especially, big mountain 

kickers that are built off-slope, I look how are they built and why are they built in such and such way. 

If itΩǎ ǎǘŜǇ-up or step-down jump, road gap or table top and then you can think about why this jump 

is built there and is this jump safer than the other. It is cool to think about these things.  

S.P: ²Ƙŀǘ ƳŀƪŜǎ ŀ άƎƻƻŘέ ǎƴƻǿōƻŀǊŘƛƴƎκŦǊŜŜ ǎǘȅƭŜ ǎƪƛ ŦƛƭƳΚ 

W.M: Quŀƭƛǘȅ ƻŦ ŦƛƭƳƛƴƎΣ ƛŦ ƛǘΩǎ ǎƘƻǘ ƻƴ ŦƛƭƳ ƻǊ ǘŀǇŜ ƻǊ ƻƴ ƘŀǊŘ ŘǊƛǾŜΦ ¢Ƙƛǎ ƳŀƪŜǎ ƘǳƎŜ ŘƛŦŦŜǊŜƴŎŜΦ !ƴŘ 

ǿƘƛŎƘ ŀƴƎƭŜǎ ŀƴŘ ƻŦ ŎƻǳǊǎŜ ǘƘŜ ǊƛŘŜǊǎΦ !ƴŘ ƛǘǎ ŎƻƳōƛƴŀǘƛƻƴ ƻŦ ƛǘ ŀƭƭΦ !ƴŘ ƛŦ ƛǘΩǎ ŀ ǊŜŀƭƭȅ ƎƻƻŘ ǊƛŘŜǊ ŀƴŘ 

bad quality of filming is less bad than if you have a good filmmaker and a bad rider.  

S.P: Do you think about which parts you like and which you dislike? Do you share your opinion with 

your peers? 

²ΦaΥ L Řƻ ǘƘƛƴƪ ŀōƻǳǘ ǿƘŀǘ L ƭƛƪŜ ŀƴŘ ǿƘŀǘ L ŘƻƴΩǘ ƭƛƪŜ ŀƴŘ L ǿƛƭƭ Ŧŀǎǘ-ŦƻǊǿŀǊŘ ǿƘŀǘ L ŘƻƴΩǘ ƭƛƪŜ ŀƴŘ L 

do share my opinion with the peers but only the really wow tricks. Like if I see a new trick then I will 

share it with my fellow skiers. 

S.P: Is there a connection between the level of free style skiing of the viewers and what they see in a 

film? If yes, what kind? 

W.M: When you are advanced you look at one trick in a much more detailed way than when you are 

beginner. And only the trick, but the style, the take off even the crashes what went wrong. So the 

films can be watched by many different levels of skiers and ǘƘŀǘΩǎ ǿƘŀǘ ƛǎ Ŏƻƻƭ ŀōƻǳǘ ǘƘŜ ƳƻǾƛŜΦ L 

ǿŀǘŎƘ ǘƘŜƳ ǘƻ ǎŜŜ ǿƘŀǘ ƛƴ ǘƘŜ ǊƛŘŜǊΩǎ ǘǊƛŎƪǎ ƎƻŜǎ ǿŜƭƭΣ ǿƘŀǘ ƎƻŜǎ ǿǊƻƴƎ ŀƴŘ ǘƻ ŎƻƳǇŀǊŜ ǘƘŜǎŜ ǿƛǘƘ 

my own abilities.  

Watching the film: on laptop, on TV 

W.M: I like this part because the guy is a really talented free style skier and they have some pretty 

cool set ups. And now there is a cool atmosphere shot just to show the magnetite of the jump and 

this guy is spinning 270 up on and this is a hard trick so I want to see how his tips are not hitting the 

rail and how are they pretzeling with the toes and how are they doing that. This is just showing a rail 

session and you will see what the rider is doing in one session not just one big trick but they show a 

whole session which makes it very good atmosphere and ski level. This is a street rail; you see the 
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extra difficulty with the stairs and its extra cool to see which trick they do with more risk involved. 

IŜǊŜ ȅƻǳ ǎŜŜ ǘƘŜ ǊŜŀƭƭȅ ōƛƎ ƧǳƳǇ ŀƴŘ ǘƘƛǎ ƛǎ ŀ ǘǊƛŎƪ ǘƘŀǘ ŜǾŜƴ L ŘƻƴΩǘ ƪƴƻǿ Ƙƻǿ ǘƻ ǾƛǎǳŀƭƛȊŜ ǿƘŜƴ ƛǘΩǎ 

done over thŜ ōƛƎƎŜǎǘ ƪƛŎƪŜǊΦ {ƻ Ƴȅ Ƨŀǿ ŘǊƻǇǎ ŀƴŘ L ǎŀǿ ǿƻǿΣ ǿƘƛŎƘ ƛǎ ǘƘŜ ǿƻǿ ŦŀŎǘƻǊ LΩǾŜ 

mentioned earlier. And this is a cool jib thing and its fun to see how they show their creativity and 

skills on one obstacle. It is nice to see not only one trick one obstacle but variety of tricks over the 

same obstacle. And then we see how the cinematographer movies his camera up or sideways while 

ǎƘƻƻǘƛƴƎ ǿƘƛŎƘ ƳŀƪŜǎ ǾŜǊȅ Ŏƻƻƭ ǎƘƻǘǎ ǊŜƎŀǊŘƭŜǎǎ ƻŦ ǘƘŜ ǘǊƛŎƪǎ ǘƘŜȅ ŘƻΦ LǘΩǎ ŜǎǘƘŜǘƛŎŀƭƭȅ ǇƭŜŀǎƛƴƎΦ  ¸ƻǳ 

see flip after rail which is Ŏƻƻƭ ŀƴŘ ȅƻǳΩƭƭ ǎŜŜ ŎǊŜŀǘƛǾŜ ǳǎŜ ƻŦ ǎƴƻǿΦ LǘΩǎ ŀƭƭ ǇǊŜǘǘȅ ŎǊŜŀǘƛǾŜ ƻǊ ǎƪƛƭƭŦǳƭ ƻǊ 

really beautiful with the sunset. And those three features, ooo double flip, are changed throughout 

the film. And the double flip is a new trend, if we are talking about trends and everybody wants to 

ƭŜŀǊƴ Ƙƻǿ ǘƻ Řƻ ƛǘΣ ƛƴŎƭǳŘƛƴƎ ƳŜΣ ŀƴŘ ǘƘƛǎ ƛǎ ǿƘȅ ǘƘŜȅ ǎƘƻǿ ƛǘ ŀƴŘ LΩƭƭ ǇŀǳǎŜ ƛǘ ǿƘŜƴ ȅƻǳ Ǝǳȅǎ ƭŜŀǾŜ 

just to see how they do it. And the colours are also beautiful in this movie which again makes it really 

fun to watch, its good quality of filmmaking. Then we have a little bit of back country riding which is 

ǘȅǇƛŎŀƭ ŦƻǊ Ƴȅ ŀƎŜ ƎǊƻǳǇ ŀƴŘ ŀǎ ƭƻƴƎ ŀǎ ǘƘŜȅ Řƻ ǘǊƛŎƪǎ ƛƴ ƛǘΣ L ŘƻƴΩǘ ƳƛƴŘ ǿŀǘŎƘƛƴƎ ƛǘΦ /ƻǎ L ǘƘƛƴƪ ŦǊŜŜ 

riding is a whole different idea, whole different sport than free styling. Free riding is more about 

surfing and getting the perfect line or wave while free styling is more about skateboarding when you 

have an internal struggle with yourself while doing the trick.  And you will see sometimes a wow 

factor, sometimes the opposite agruh factor. But this is how the sport progresses.  

 

 

  

 

 

 

 

 

 

 



36 

 

Bibliography: 

Bransford, J., Brown, A. L., Cocking, R. R. (eds.) (2003), How people learn; Brain, Mind, 

Experience and School. National Academy Press, Washington, D.C. 

Livingston A. Jenifer, άLƴ aŜǘŀŎƻƎƴƛǘƛƻƴΥ !ƴ hǾŜǊǾƛŜǿέ όмффтύΣ www.gse.buffalo.ed 

Paul Booth, An Introduction to Human-Computer Interaction, London:  Lawrence Erlbaum 

Associates, 1989 

Tyka, A., Blecharz. J, Tyka. A Goals in sports   career and motivation as the measure of 

professionalism in snowboarding. Medicina Sportiva. Vol. 11 (1), 2007 

 

 

 

 

 


