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Introduction

Snowboarding films have been produced since the very beginning of this sport as tools to
promote, popularize and remember. In the past few years, we have been witnessing
considerable expansion within the snowboarding industry. Many new companies for apparel
and boards manufacturing have been established (others were taken over by the dominant
ones). This has reflected on the number of snowboarding films produced for a season.

According to www.SnowboardingSoundtrack.com (an online project aimed at listing all

snowboarding films made so far) 21 movies have been done until now for the new season
2008/2009. Production companies look for innovation be it on technical level or on the level
of content. Building the movie around specific theme has become tool for films’ differentiation
and specificity. Are the snowboarding films only visual ‘tools’ for marketing and promotion of
its industry related products? Why do viewers watch them and what are the audience’s
benefits? According to theories of metacognition it is important to develop abilities to monitor,
reflect, and evaluate your personal thoughts, behavior and abilities. Can the snowboarding

films act as the visual platform that triggers such reflections and learning awareness?

In the paper “Experience, Creativity and Snowboarding (Optimistic? and Thanks Brain! Two
poles of the themed snowboarding themes)” | used a philosophical method of analysis to
relate the snowboarding films to the concepts of metacognition. This paper continues the line
of interpretation summoning data from the viewers to support or reject the hypothesis that
snowboarding films generate metacognitive awareness in the forms of reflection on the
snowboarders (professional and amateur) performance, keeping up with the newest trends
and visualizing ‘norms’ for their progression. The data was gathered by contextual inquiry,
method used in usability engineering. It is comprised by traditional interview and observation
part during which the viewers are asked to verbalize their thoughts while performing a task
(watching part of snowboarding/free style ski film). The inquiry’s target group is
snowboarders/free style skiers with considerable experience (more than six years of
snowboarding/free style skiing). The paper begins with explanations of metacognition as a
concept and the used methodology. It proceeds with the interpretation of the viewers’ data

and finishes with reflection on the applied methodology.


http://www.snowboardingsoundtrack.com/

Snowboarding films and Metacognition

In the paper “Experience, Creativity and Snowboarding (Optimistic? and Thanks Brain! Two
poles of the themed snowboarding themes)” | have approached the snowboarding films
through the interpretative framework of experience economy, actions sports and Generation
Y characteristics. These movies can be seen as platform for snowboarding experiences on
the mountain, in the woods, on the playground, in the city. Snowboarding films incorporate
the elements of esthetics, entertainment, education and escapism within their framework.
Moreover, the recent tendency of theme implementation has added layers of concreteness,
narration and innovation to their overall platform. It has been also estimated that pro
snowboarders spend 35% of their free time watching snowboarding movies*.This can be
related to their mobile lifestyle dominated by travelling and seeking entertainment connected
to their professional field. Moreover, snowboarding films can be seen as an opportunity for
updates of what the other riders have been coming up with, charging with provocation and

creativity.

In How People Learn: Brain, Mind, Experience and School, Bransford&Brown define meta-
cognition as people’s abilities to predict their performances on various tasks and monitor
their current level of mastery and understanding. Using philosophical methods of
interpretation, it can be suggested that snowboarding films can exert snowboarders’
reflection on what is worked and what needs improving. Riders can select and remember the
relevant and learn how to take control on their own learning. This can be useful not only for
professional but also for amateur snowboarders and fans. Snowboarding films are conceived
to be mediated experience that poses some norms and thereby exerts influence on the way
the viewers think and act. Although these movies still cannot offer a form of interaction, they
actively seek participation through inspiring learning and “trying out” what they project. In
general, metacognition is defined as a level of thinking that involves active control over the
process of thinking. Metacognitive skills include planning how to approach a learning task,
monitoring understanding and evaluating the completing process of a task. Maintaining
motivation to achieve the desired goal is also considered to be a metacognitive skill as well
as becoming aware of distracting stimuli — internal and external — and managing to sustain

an effort over time.

! Tyka, A., Blecharz. J, Tyka. A Goals in sports career and motivation as the measure of professionalism in
snowboarding. Medicina Sportiva. Vol. 11 (1), 2007



The term "metacognition” is most often associated with John Flavell, (1979). According to
Flavell (1979, 1987), metacognition consists of both metacognitive knowledge and
metacognitive experiences or regulation. Metacognitive knowledge refers to acquired
knowledge about cognitive processes, knowledge that can be used to control cognitive
processes. Flavell further divides metacognitive knowledge into three categories: knowledge
of person variables, task variables and strategy variables

Can declarative knowledge be metacognitive in nature? For example, is the knowledge that
you have difficulty understanding principles from bio-chemistry cognitive or metacognitive
knowledge? Flavell himself acknowledges that metacognitive knowledge may not be different
from cognitive knowledge (Flavell, 1979). The distinction lies in how the information is used?.

Metacognition is referred to as "thinking about thinking" and involves overseeing whether a
cognitive goal has been met. According to Livingston, cognitive strategies are used to help
an individual to achieve a particular goal while metacognitive strategies are used to ensure
that the goal has been reached. Metacognitive experiences usually occur before or follow a
cognitive activity. Meta-components are executive processes that control other cognitive
components as well as receive feedback from these components. According to Sternberg,
meta-components are responsible for "figuring out how to do a particular task or set of tasks,
and then making sure that the task or set of tasks are done correctly" (Sternberg, 1986b, p.
24). These executive processes involve planning, evaluating and monitoring problem-solving

activities.

? Jenifer A. Livingston, 6 LY a Sidl 023y Al A 2y Wwwigsfbulfal.8dNIIA Sgé O mMbdhT O



Contextual Inquiry: Brief Explanation

It can easily be suggested, by following a philosophical framework of interpretation, that
snhowboarding films incorporate meta-components of reflection on snowboarding. They can
motivate evaluation of snowboarder’s skills by monitoring the tricks and terrain as well as
installing drive for progression or planning new obstacles. The philosophical analysis,
therefore, can be useful for introducing the relation between the concept of metacognition
and snowboarding films and their further interpretation. With it, however, we can only
hypothesize without proving it right or wrong. Further data, taken from the viewers can
support the relationship as plausible and justifiable.

The aim of this paper is to ‘test’ a representative target group of snowboarding/free style skis
films viewers if they acknowledge metacognition elements in the films. The method used for
the data collection belongs to the practices of ‘usability engineering’. Usability engineering is
considered to be an evidence-based methodology that involves the end users throughout the
development process by testing and collecting information about the prototypes with them.
Usability engineering includes®: collecting data about users’ needs/wants/behavior,
developing prototypes, evaluating prototypes, designing and testing in consequent way. The
methods involve: user and task analyses, contextual inquiry, focus groups, interviews, expert
reviews and usability tests. The methods of data collections are personal interviews,
contextual inquiries, focus groups, support line/phone calls, e-mail, web logs, surveys and
usability testing. In “An Introduction to Human-Computer Interaction™, Paul Booth defines
usability as testing the ‘potential’ users of the prototypes for usefulness (degree to which
users can successfully achieve goals), effectiveness (ability of users to accomplish goals
with speed and ease), learnability (ability to operate the system to some defined level of
competence after some predetermined amount/period of training), satisfaction/likability
(user’s perceptions, feelings and opinions of the product). The first step of the usability
research is to determine who will participate (representative group of users), what are their
profiles and do the profile’s characteristics match the prototype’s targeted group. Then
comes the scenario of the usability testing (making of the tasks, setting of goals, asking for

user's examples, testing location) and the data collection (information is collected through

® Stanton and Stevenage, 1998, Spencer, 2000, Jacobsen and John, 2000

* paul Booth, An Introduction to Human-Computer Interaction, London: Lawrence Erlbaum Associates, 1989



observation, what actually happened; interference, what the interviewer thinks it means and

user comments, what the participants actually say.

Usability engineering can be seen as a sub-branch of Design Ethnography, used in the
realms of computer science. The common goal of the two disciplines is to understand the
users’ needs/wants/wishes in their daily environment so that they can increase the probable
success of new products or services and reduce their chance for failure, specifically due to
lack of understanding the behavioral patterns of the users. For the purposes of this paper,
however, most of the set methods and practices of usability engineering cannot be applied.
They are designed for testing the products ensuring human-computer’s interaction. The aim
of this paper is to test the way snowboarding film’s viewers watch the movie and if they
acknowledge the metacognition effects as logical outcome of it. Therefore | have selected
the method of contextual inquiry as a method used in usability engineering but can be also
applied for audience research. Contextual inquiry is a specific type of interview for gathering
field data from users. It is comprised by one-to-one interviews taken in interviewees’ context
with low (if possible) interference from interviewer. Data is recommended to be gathered

during the interview with little or no analysis.

Contextual interview is comprised by traditional interview (when the interviewer gets the
overview of the users’ work/attitudes/ideas) and observation part in which the interviewer
watches and occasionally interrupts them in their prototype trials. The questions should be
subtly asked to verbalize what is happening without disturbing the daily context of the users’
work. During the observation, it is noted what in the user’s practices is relevant or irrelevant
to the test’s goal and chosen focus. The last stage of the contextual interview is the summary
in which the interviewer and the interviewee build the “story” together of what they have
learnt during the interviews. The users are invited to comment, change and remark over the
interviewer's conclusions. Built in this way, the contextual interview comes closer to
information gathering/discovering process rather than to a journalistic interview. It is based
on the principle of understanding the context in which the product is used and the user is
seen as a partner in the designing process. It is a method used mostly to understand the

users’ working context, practices and attitudes.

The targeted viewers for the contextual inquiry of the snowboarding films are snowboarders
with considerably long period of time (8-10 years) practice. A professional free style ski rider
was also selected since the free style ski films are strongly influenced and follow the
tendencies in snowboarding movies. The main focus of the contextual interview is to test the

users for metacognitive elements in the films (in the forms of knowledge, regulation and



experiences). The hypothesis this research lays is that there is a strong relation between
snowboarders’ and free-style skiers’ metacognitive practices and the snowboarding/free style
skiing films they watch. A traditional interview was carried out at the beginning of the inquiry
for the general thoughts/attitudes/approaches of the viewers. This is the list of the questions
that were asked:

9 How much time (weekly) do you spend on watching free style ski films?

1 Do you find them by yourself or somebody else is recommending them?

9 Do you watch the new-coming ones every season? Why?

1 Do they give you an experience of free style skiing?

9 What do you consider to be their purposes? Why are they made?

9 For what are these films useful?

1 Do you watch them attentively or you think about other things while watching?
9 Do you think about the tricks they present?

1 What do you see the most/pay attention the most to?

9 Do the films help you reflect on the way you do tricks? How?

9 Do you get motivated by what you see to improve your free style skiing? What do you
do?

1 Do you prefer the slow-motioned frames of the tricks or the normal speed one? Why?
1 Big scale or low scale shots? Why?

1 Do you rewind/fast-forward the film? On which parts?

9 Do you have a most favorite part of a film? What makes a part favorite?

9 Do you ‘read’ the body language of the free style skiers in the film? What are you

looking mostly at?

9 Do you look how the terrain is shaped or selected in the films? Is that important for

you?

1 What makes a “good” snowboarding/free style ski film?



9 Do you think about which parts you like and which you dislike? Do you share your

opinion with your peers?

1 Is there a connection between the snowboarding/free style skiing level of the viewers

and the way they watch the films? If yes, what kind?

The interview part was followed by observation through which the viewers watched a part of
snowboarding/free style skiing, selected by them in their daily context. Most of the
participants see the films in their home environment: on laptops or on TVs in the living
rooms. Few of them also watch the movies in their working context. However, their work is
connected to snowboarding; therefore the films can be viewed as part of their job ‘routine’.
The observation part of the contextual inquiry was carried out with none or little intervention
from the side of the interviewee. The viewers were requested to verbalize their thoughts as
much as possible while watching the film without having worries if their thoughts match what
is shown. The interviewer's responsibility was to record the viewer's monologue, help
initiating it and noting if there are some inconsistencies between what was shown and said.
The observation part was recommended to end with a summary of the way the viewers
watch the snowboarding/free style skiing films. However, not with every interviewee that was

possible.

There were two focuses of the observation part. The first one was to make the viewer feel
comfortable and at ease with the fact of being recorded and talk aloud of what they think.
That is why the observation and the traditional interview were set in the location of their
homes. The second focus was to convince the viewers that their opinion was important,
needed, and useful and the research did not have an evolutional aim. What they said or
comment was not gathered to be considered as right or wrong, true or false. The inquiry had
a data collection focus where all that was said was interpreted as potentially related to the
research thesis. This is why all the user's who encountered problems with verbalization of
their thoughts throughout the film’'s part were encouraged to “stream” their interpretations

without self-reflecting how useful they can be.



Data Interpretation

All the interviewees state that the snowboarding/free style ski films help them reflect on their
level of doing tricks and predict their performances. Films can initiate self-evaluating
practices of what is done and what needs to be improved. Most of the viewers stated that the
movies give them understanding of how tricks can be successfully carried out. According to
Sternberg, meta-components are responsible for "figuring out how to do a particular task or
set of tasks, and then making sure that the task or set of tasks are done correctly"
(Sternberg, 1986b, p. 24):

| really try to read their body language, how they carve on a kicker to do a specific rotation; the way
they look over the shoulder to do the rotation, when is the time to stop looking and rotate; the same

body language you read for popping your snowboard on rails. E.M.
LGQa | gl e (2 &aSS o6KI G okddpfour balad, WoBexampleRor v tg
look, how to turn your upper body instead of turning your lower body. A.

| do try to watch what they are doing in the film, why do they succeed and | cannot succeed in that

trick; what they do and what | do, the differences and similarities, W.M

One of the viewers also recognized cognitive elements in the films. As a professional free
style skier, he uses the films as opportunity to find out the level of his competitors and the
tricks they perform. However, even Flavell acknowledges that the metacognition cannot be

fully differentiated from cognition.

| want to copy it and the level of free style skiing is so high so the only thing | can do is to copy the

GNAO1 AT UGUKSNBE Aa y2iKAY Je sefardZhe Orkayivity is Kiffigllt to i F

achieved now. W.M.
You look how the professional snowboarders do their tricks with nice style; this you can learn from the

snowboarders in a film; if you know a trick you do it but the best is to do it with a nice style. E.M.

Most of the viewers claim they start to watch attentively and reflect on what is shown when
they can identify with the riders. If they see their level of snowboarding/free style skiing

presented, they begin reflecting if they are able to carry out the same trick.

LiQa GKS LI Ndwithiafdbeéimydelf diiigi. KA RSY G A F
If there is a free style part that | can associate myself with then | really look close on what they are
doing. W.M.

Few viewers said that the films help them planning their performance on the slope:
10
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Two years ago | was the highest level of snowboarding and there were certain parts of the movie that
| constantly watched and play over and over again to visualize the jump, how to turn your shoulders
and then do 360s. | watched some parts of the movie that | thought are my level and | watched over

and over and | used it for my own visualization. K.

L GKAYyl Al RSLISYyRa AT GKS GNRO1l Aa az2yYSiKAy3
learn , 360 for example, | look at all the parts, first the take off, how to keep my balance, how to look

over my shoulder, hoe to lift up my knees and how to land. A.

There are different practices that the viewers apply to be able to see the tricks in details:

pausing, fast-forward and rewinding, preferring slow motioned scenes and close-ups.
{206 Y20i2ZyOIXy®dSS YR Fylfel S AG oBMGISNI I yR

And the double flip is a new trend, if we are talking about trends and everybody wants to learn how

L

AlQ

G2 R2 AGX AyOfdzRAY3I YST YyR GKA& Aada gKe (KSe ak

how they do it. W.M

Rewinding mostly takes part when there is a new trick that | want to see or something that | find
interesting or special, crashes that are really funny and | fast-forward mostly on the parts of big

Y2dzy Gk AY NARAY3I o6dzi GKFGQE 680FdasS L Y y2i

Another viewer mentioned that films help him reflect on the completion of the tricks so he can

obtain a rightful judgment about their risk factors.

I watch how they take off, how are they in the air, how they land and of course how they crash. Crash
aSOlA2y 2F (KS FTAfYa Aa OSNEB AYLRNIFIYyGT GKS@
section you get feel of what it is when you fall because you can break your neck or get hurt

seriouslyX X So the crash section of the film helps me to make a better risk analysis. W.M.
Viewers acknowledge motivation to snowboard/free style ski after they see the film.

The films get me very excited to go snowboarding/free style skiing. If | am watching a movie now, |

want to go skiing tonight. They make me stoked. A.

If we use the Flavell categorization: metacognition as knowledge, as experience and as
regulation, we will find all the three categories in the viewers responses or the way they
watch the film. However, in most of the cases, one category dominates the rest. For

example, one of the users kept rejecting the films as regulation of his snowboarding skills.

11
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IseeonlynewtrA 01 a4 yR ONIT & (dNAROlad® L R2yQli 221 K2g
crazy tricks, | never going to do that. So | only look for pleasure and not how to do the tricks, maybe a
fAGGUES 0AlGd C2NJYS AGQa Y2aidte SYadSNIFAYyAy3Io®

His watching part, however, set the priority of obtaining metacognitive knowledge through the

films: who are the riders, what are the tricks, what are the new tendencies, etc.

CKAA A& I OSNRB 3J22R Y20AS®d 2KFGK ! o6l Ol A80RS NRRS
it once in your life. That a nollie hardway, you do nollie and switch backside no fronside on but from

GKS 0101 6KAOK Aa y2ttAS oFO1aARS ALl y2 NBIff

amazing. M.K.

All the viewers stated that they watch the films mostly in the winter season and especially the

new ones.

X Gere are new tricks in them, new music, new people that are getting on the highest level or just

KIS a2YS alLSOAlIt adetsS GKFIdiQa AyaSNBadAyaz ! o
To see how the progression of the sport is coming, of course. Because skiing is progressing every

@8SINE IyR GKSNB FINB yS¢g GNROla yR yS¢g adteftsSa |
how much | need to learn this year. W.M.

All of the viewers reflected not only on the importance of the tricks that are shown in the
snowboarding/free-style ski films but also on the terrain that is presented. The aim of one of

the viewers was to personalize the obstacles which, as well, can be considered as

metacognitive reflection:

We look for the kicker and the slides and their material and what we see in the film, we want the

same in our back yard. M.K.

Other viewer “reads” the obstacles and the terrain in terms of purpose, level of difficulty and

safety:
1t 221 K2g¢g NS (GKS& odaAtd FyR ¢Ke | -NSrsiegdden 0 dzia f G
jump, road gap or table top and then you can think about why this jump is built there and is this jump

safer than the other. W.M.

Juxtaposing the data from the viewer’s interviews and observation parts shows some
inconsistencies between what was said and done in the inquiry. Most of the viewers strongly
acknowledged a relation between the films and the metacognitive elements of reflection,
planning, evaluation of their snowboarding/free-style skiing abilities. While watching the

movies, they not always maintained that relation. One plausible explanation can be that the
12



viewers were experiencing this form of inquiry for the first time and they were not really
capable of verbalizing their thoughts correspondingly. One viewer achieved considerable
consistency between what he said in the interview and while watching the film. Another
viewer refused the metacognitive reflection throughout the interview but his viewing part
proved metacognitive knowledge about the riders, their specific tricks, new tricks and
obstacles.

It is important to note that the audience of snowboarding and free style ski films is mainly
comprised by professional and amateur riders. They watch the movies both as viewers and
snowboarders/free style skiers. According to the interviewee’s answers, metacognitive
reflections arise when the viewer-rider can identify himself/herself with what is shown on the
screen. When the identification is not possible (the tricks are difficult or terrain/obstacles are
not preferable), they watch for entertainment or as a background context of other activities. In
this case metacognitive reflection is not carried out. Self-reflective awareness, however, is
happening when the viewers are watching attentively, even though they do not use what is
shown for their own development. They use the films as an upgrade of what they know so far
about the sport, the riders, obstacles, location, tricks, etc. This kind of reflection can be
placed under the Flavell’s category of metacognition as knowledge. Viewers can build banks
of information and reflect how much have they learned not in practice but in theory. Most of
the interviewees’ responses and comments about what they attentively watch and look for in
the films can be defined as ‘metacognition as experience’ or ‘metacgnition as regulation’,
using again Flavell's categorization. All of the viewers stated that they watch predominately
the new season’s films, so they can see what are the latest trends in the snowboarding/free
style ski equipment, resort, tricks and obstacles. Although, this practice is an evident
outcome of a strong marketing policy, metacognitive reflection can be also found there.
Some of the viewers stated that by seeing the latest, they get aware of what and how much
they have to learn to keep up with the new tendencies.

All the viewers pointed the good music as a very important element of the good
snowboarding/free style skiing film. The music is considered to be a motif to start watching, a
reason to determine one part as favorite or to choose one movie instead of another.
However, this approach toward music relates more to the preferences, taste and memory
than to metacognitive awareness. Only one viewer has clearly connected music and
memory. She said that she has a practice to record the soundtracks of the movies and play
them separately to bring her back the enthusiasm and the good feeling initiated by the film,
before going snowboarding. Therefore, memory also becomes part of the overall experience

of the snowboarding/free style ski films.

13



When the viewers cannot identify themselves with the riders in the films, they tend to watch
for entertainment. One of the interviewee acknowledged that what he looks the most in the
films are the crazy tricks and the funny moments. Most of the films have already incorporated
these elements as tools to maintain the interest and the attention span of the viewers.
Although these parts have nothing to do with the metacognitive reflection, they are in the
films’ body for the purposes of maintaining the friendly/fun/easy environment. Two of the
interviewees also reflected on the way the films are shot and edited. They acknowledged that
the esthetically shot scenes increase the impact on the viewer, appealing not with the

possible benefits of the evaluation of the viewer’s skills but by the beautiful captured scenery.

All of the interviewees find in the snowboarding/free style ski films opportunities to reflect,
evaluate and initiate a future development of their skills. None of them, however, considered
the process of making these films, the efforts from the riders, the repetition of the tricks until
they get ‘stomped’ or the industry dominating standards. Professionally made
snowboarding/free style ski film require considerable time and recourses: to find sponsors, to
gather the riders, to discover locations that haven’t been shown/exploited before, to have the
best weather conditions, to negotiate with the local people the terms under which the
shooting can be done, to cover all expenses, to edit and find the optimal distribution scheme.

This and lot more stay behind the production of the overall snowboarding/free style ski film.

14



Conclusion

The data gathered by the contextual inquiry supports the hypothesis that snowboarders/free
style skiers ‘use’ snowboarding/free style ski films as opportunity to reflect on their
performance, to keep up with the newest trends and to establish visual ‘norms’ for their
progression. This happens mostly when they can identify with the riders and the level that is
presented. The new movies that come out every season are important for the viewers
because they give them a chance to reflect on the progression of their sports, to know the
new trends in clothing, tricks, locations and to evaluate their abilities compared to what is
presented. The viewers often watch the films attentively (sometimes as background) and use
different practices such as pausing, rewinding, fast-forwarding to obtain better view of a
certain trick. They also use what they have seen to plan their performance on the slope and
to visualize the way the trick is done in the movie. They often read the “body language” of the
riders to improve their balance, style and overall performance or to learn new trick. When the
viewers cannot identify with the riders, they watch for entertainment or for
building’knowledge banks” with information of the riders and the tricks shown in the films.
They also reflect on the way the snowboarders/free style skiers select the terrain, the
obstacles and locations in the movie, so they can personalize them or look for the same ones
at the slopes. The viewers also reflect on the music and they way the films are shot and
edited. The music is considered to be main criteria for defining of a “good” film. The slow-
motioned scenes, the low scale shots and the beautiful scenery are thought to be important
for better ‘view’ on a trick in terms of usefulness and esthetics. Therefore, the snowboarding
and free style ski films do hold opportunities for metacognitive and even cognitive process
related to the skills, performances and overall abilities of the viewers-riders. This is mostly
evident with the professional snowboarders/free style skiers that spend considerable time
watching films as part of their professional development but is also valid for the amateur

riders who want to keep up with the progression of the sports.

15



Met hodds refl ecti on

Contextual inquiry is a method used in usability engineering to ensure collecting data from
observation of the users’ context and work. The main difference between usability testing
and contextual inquiry is that the first one requires scenario according to which the user’s test
is structured. The usability test usually includes few questions as introduction and
verbalization of the user’s thoughts while performing the required tasks. Statistical data (how
many errors, trials, successful searches) is gathered alongside the personal preferences,
comments and reflections of the user. Contextual inquiry, on the other hand, incorporates
“traditional” interview questions at the beginning, followed by observation when the
interviewee observes the context and reactions of the user. There is no scenario and the
users are left to control their environment the daily way. Statistical data is hardly to be
collected. Ideally, the usability tests and contextual inquiries are both carried out so the data

is acquired from predefined and undefined users’ contexts.

For the audience research of the snowboarding films, it was hard to design a scenario for
usability testing. Unlike the websites, the film does not have banners to click, links to choose
from, etc. Moreover, the films are not tested to be ‘designed’ better so the users have to
have their share according to the pro-sumers theories. That is why the preferable method for
data collection was the contextual inquiry in which the viewers of the snowboarding films
were tested for metacognition elements in the movies by answering questions (implying
metacognition) and verbalizing the way they watch during observation. What also could have
been useful for this research, was to conduct the observation part with one
snowboarding/free-style skiing filmmaker who could shed some light if the metacognition
aspects are purposefully interwoven in the shots, scenes, editing of the films or they come
out ‘naturally’ in the way viewers watch them. Unfortunately, flmmakers are very hard to find
and ‘subjected’ to contextual inquiry. Finding users/viewers, in general, for the inquiry can be
a difficult task too. The users should be well profiled and many of the targeted ones do not

agree to be tested/observed/interviewed/etc.

The benefits of usability engineering, however, are that the data collection is not dependant
on the users’ willingness/unwillingness to accurately fill polls, dairies or answer phone calls.
Moreover, the uncertainties of the interview answers can be “tested” by the observation and
vice versa. One of the viewers was hardly acknowledging the metacognition elements
throughout the interview but in the way he watched part of the movie and talked about what
he saw, learning reflection was certainly there. The opposite example is the viewer who

clearly connected learning and snowboarding films throughout the interview but hardly made

16



this evidently in the way she watched the movie she had chosen. For her, the metacogniton

came mostly out of the parts she can identify with the rider.

The main drawback of the contextual inquiry, used as a method for audience research, is
that methodologically it belongs to the “usability engineering” corpus. It is part of precisely
developed methodology, designed for testing human-computer interaction prototypes
(websites, interfaces, programmes, etc.). It is mostly used to reveal information about the
daily context of the users and it is usually carried out together with usability tests so the
developers can insure themselves that they have tried out the product in two ways: by asking
all the users to do the same task according to certain scenario (usability test) and by
observing the users what they do alone in their daily context.Therefore, using contextual
inquiry for audience research can be quite “scientifically unjustifiable” since only one practice
(not all of them) is taken out of a method. Furthermore, this research was comprised by only
five contextual inquiries which can raise questions about its representability. The target group
of the research was snowboarders/free style skiers with sufficient experience in
snowboarding/free style skiing (between 8-10 years or more). It was not ‘physically’ possible
to include representatives of the beginners or intermediate riders, although the research

recognizes the link between the sport’s ability and the way the films are seen.

The number of interviewees is also a commonly recognized drawback of the usability
engineering. It combines quantitative and qualitative data that requires time and resources
for designing, staging and implementing the tests. Moreover, the usability tests are
recommended to be done at every stage of the design of the prototype in a consequent way
(design, test, design, test, etc.). They are mostly carried out by expensive-to-hire usability
experts and this explains why there is so much amount of literature how to test without
professional ‘intervention’. More than five usability tests are recommended for sufficient and
useful data gathering. Some of the benefits of the usability testing and contextual inquiry,
however, are in the not fully predictable ‘nature’ of the data. Users are considered to be
feedback providers but occasionally can initiate new directions of the prototype development.
In the case of the snowboarding films inquiry, it was pre-defined at the beginning, that free
style ski movies are highly influenced by the snowboarding ones. Throughout the interviews
and observation of the skiers watching the films, another line of interpretation has evolved.
Free style ski films tend to consistently incorporate “atmospheric” environment scenes
(spectacular mountain sunrise or sunset) that enhance the esthetic effect of the movie. They
present tricks with variable difficulty: easy ones, for beginner’s viewers and advanced ones,
for the experienced part of the audience. The films have also started to add “crash scenes”
as bonuses to the main body, so that the viewers can receive an accurate image of the
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difficulty and risk some tricks require. These three elements are so far absent from the
snowboarding films’ cannon. Therefore, the free style ski films are moving away from being
highly influenced by the snowboarding movies. They have evolved to set new aesthetic,
technical and genre standards on their own.

Overall, the method of contextual inquiry had proven itself useful for the data collection of this
research. The traditional interview part set the main links between snowboarding/free style
ski films and the metacognition concepts. It showed that all viewers acknowledge the
metacognitive elements and it depends on their personal characteristics which parts will
make them reflect on their own snowboarding/free-style ski abilities. The observation part
revealed consistencies/inconsistencies with the interviews or it offered new information.
Contextual inquiry is also good methodology to collect qualitative data from the audience.
Using another method, philosophical analysis for example, we can easily relate the
snowboarding with the meta-components of self-reflection and evaluation. The philosophical
analysis can be useful for introducing the relation between the concept of metacognition and
snowboarding films and their further interpretation. With it, however, we can only hypothesize
without proving it right or wrong. Further data, taken from the viewers can support the

relationship as plausible and justifiable.

Future researches can be proposed concerning the target group of the inquiry.
Snowboarders and free style skiers that have just started or are at intermediate level are also
a good target group for testing metacgnition elements in the films. There is no doubt that they
will watch them in a different way in comparison to the advanced riders. However, the
metacognition experience/knowledge/regulation can be higher with these viewers since
many good snowboarders/free style skiers skip the parts with the tricks they already know or
are ‘too easy’ for them. Or they can be lower due to the “untrained” eye of the beginners,
lacking practice what to look first or pay attention the most. Time and experience are always
required and recommended for ‘polishing’ the riders’ metacognitive skills. It can be probably
useful to add a field work observation to this inquiry. All the interviewed/observed riders can
be accompanied at the indoor slope to see how much (in real) of what they watch is actually
incorporated in their riding. That kind of observation, however, is not necessary for testing
metacognitive elements in the snowboarding/free style ski films. It would have been needed
if the research was testing cognition or how much riders learn out of watching these specific

movies which can be a good topic for further inquires.
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Transcripts:

Profile:

Eduard Mosselveld; Age 33; snowboarding since 2001; Approximate number of snowboarding films
seen: 80

S.P: How much time (weekly) do you spend on watching snowboarding films?

E.M: | think around two hours. It depends when the new films are coming out. | watch more often
when the new ones are coming.

S.P.: Usually around fall?

E.M. | think yes, around October, November.

S.P: Do you find them by yourself or somebody else is recommending them?

E.M: Mostly | found them by myself but | also hear for the good ones by other snowboarders.

S.P: Do you hear by other friends too?

E.M: No, only the snowboarding people that | know, | hear from.

S.P: Do you watch the new-coming ones every season? Why?

E.M: Yes, | watch the new ones every season. Because | am very interested what the movie
productions make out every year: new tricks, new locations, new clothes, what is new, in fashion in
clothes, tricks, and obstacles. Every year you have new fashion with new tricks: this year is bumping
trees with 360 out.

S.P Does it means you will try this new trick?

E.M.: For sure | am going to look on the movie how they position they body to do that trick and if |
find an obstacle as a pole or tree to do it | will try.

S.P: Do they give you an experience of snowboarding?

E.M: No, because | am not actually on a mountain; | am sitting on a couch and you are not getting the
same feeling when you are actually snowboarding.

S.P: What do you consider to be their purposes? Why are they made?

E.M: | think the films are mainly made to advertise brands; they are made to show the new tricks,
new clothes, new ideas how to build parks. It just about mostly promoting your brand or your movie
production company.

S.P: For what are these films useful?

E.M: To me they are useful to get the new tricks, to get the ideas of other snowboarders how to
make obstacles; they are useful for getting to know better the resorts of the world.

S.P: Do you watch them attentively or you think about other things while watching?
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E.M: | think | watch them with full attention. It is very nice to see a nice new movie for a first time, so

you are totally in it.

S.P. Do you watch the movie again?

9dad Y ,Sad LT AdQa | GSNB 3IA22R 2yS3: &2dz Oly g4t
42YS02Re ¢gK2 KlFLayQid aSSy AdG FyR @2dz ¢l G§OK Al (23
S.P Does watching together make a difference for you?

E.M: Yes, you can talk about the new things and discuss how to make an obstacle or a kicker, in what
conditions.

S.P.: So you watch the snowboarding film only with other snowboarders?

E.M: Yes, mostly the snowboarders are interested and look it in a different way than people who are
Y20 ay2602FNRAYID ¢KS 2ySa K2 |INB y2i ayz2602! NF
making front side/backside rotations; you know how fast you go for a kicker; you read the terrain
better than other people; you read the position of their body, ext.

S.P: Do you think about the tricks they present?

E.M: Of course you think about the tricks; the new tricks they do probably will be in fashion for the

new season?
S.P: Do you think to personalize these tricks?

E.M: If you think you can do it, you can try it. But some tricks are only for professionals.
S.P: What do you see the most/pay attention the most to?

E.M: What | pay attention in a movies is the clothes, for sure the new obstacles (like tree slides,
concrete ledges, in cities, wall rides and their specially shaped kickers) and music, the soundtrack of
the film.

S.P: Do the films help you reflect on the way you do tricks? How?

E.M: You look how the professional snowboarders do their tricks with nice style; this you can learn
from the snowboarders in a film; if you know a trick you do it but the best is to do it with a nice style.
S.P: Do you get motivated by what you see to improve your snowboarding? What do you do?

E.M: Yes you get motivated; if you see somebody in a movie doing a boardslide with a trick out and
you already know the boardslide then the motivation is to learn the trick out, the way its shown in
the movie It for sure helps before you go snowboarding to watch a nice movie to get extra
motivated.

S.P: Do you prefer the slow-motioned frames of the tricks or the normal speed one? Why?

E.M: | prefer the slow motion frames for the nice new ricks they present in the movie but the movie
must not be with a lot of these slow motion frames otherwise will be a boring movie. What makes a
good movie is the good editing work.
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S.P: Big scale or low scale shots? Why?

E.M: | think it depends on the type of riding you are recording. | think | prefer the low scale shots

because you can follow the tricks better than if they film far away. I like the most the follow shots ¢

gKSY GKSe& F2fft2¢ GKS ay24062FNRSNRA Y2idA2ya (GdKNRd
S.P: Do you rewind/fast-forward the film? On which parts?

E. M.: | rewind/fast-forward the film on the parts that they are showing the tricks Idoy Q& {1y 2 ¢ | YR
the tricks | am interested to learn because with rewind/forward slow motioned trick you can read the

body movement, how the snowboarder does the trick.

S.P: Do you have a most favorite part of a film? What makes a part favorite?

E.M.: Yes | think for every snowboarding movie | have watched so far, | have favorite parts. What

makes it, for example a nice rail in the park that you like because the snowboarders are sessioning

very good; it can become also favorite because you like the soundtrack together with the good
snowboarding.

SP:52 @2dz WNBIFIRQ (KS 062Re fly3dza3S 2F GKS FNBS ai
at?

E.M: Yes, | really try to read their body language, how they carve on a kicker to do a specific rotation;

the way they look over the shoulder to do the rotation, when is the time to stop looking and rotate;

the same body language you read for popping your snowboard on rails.

S.P: Do you look how the terrain is shaped or selected in the films? Is that important for you?

9daY L NBIFffe 221 K2g (GKS GSNNIXAYy A& akKlkLSR Iy
spot that has specific characteristics for the jump you want to build. You learn to select locations for

the jump you want to build. It is important to know how to build your own jumps.

SP:2 KIFG YI 1 S &nowboardidg? 2 R €

E.M: To be not mainstream; it can be mainstream with lots of budget behind it but to try to say
something new; good riding of course, surprising obstacles, for sure good editing and music choices.
S.P: Do you think about which parts you like and which you dislike? Do you share your opinion with
your peers?

E.M: | think every snowboarder has favorite parts in the movie and they discuss the parts in the
movies the like/dislike.

S.P: Is there a connection between the level of snowboarding of the viewers and what they see in a
film ? If yes, what kind?

9dbaY LGIQA RAFFAOMZ G (2 FyagSNWP L GKAYy]l GKS Y2NB
movie. For example, starting free style snowboarders may be see only the degree of the rotation but
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R2y Qi y2GA08 K2g GKS 02R& Aa NRGIFGSR SKAES T2AyS
that and this can be applied to all other tricks too.

Watching part:

CKA& A& (CKKS ya¢ RANB RdzOG A2y aé Y2Q@AS G¢KEyla . NIFAyE
popping tricks everywhere on benches, car wheels, simple, urban slides, metal pipes, concrete

obstacles. They have fun with everything. With a rusty pipe here. What is nice about this movie is

GKFG GKSe& R2y Qi &LISYR (K2dzaAlyR&d YR (K2dAalyRa 27
KFI®S Fdzy 6A0GK SOSNRBUKAY3IDd | SNBX (KSe INB ayz2602
This trick is also one of the famous tricks now: sliding trees with 360 out. And they also skateboard.

Snowboarding on a mini ramp. Both riders sliding together on benches. One-footer, followed by one-

footer tale-slide and part in a park. They really combine and apply skateboarding techniques on
snowboarding. What | like about this movie is that the riders are improvising all the time. You can

learn how to select obstacle and on which one what do they do. You can try it by yourself if you find

the same obstacles. And you can make some of them.| SNBE G KS& NS 2y | ({ARQa
only these riders can do that tricks. They snowboard on a palette, bulldozer slides, tree slides too.

Here they have found a natural half pipe which is actually a roof of a building. Front flip down the

stairs. Some fish-eye camera shots so we can see the tricks really closely. Nollie frontflip down a

staircase. Now comes snowboarding in a skateboarding pool. Some dirt boarding with their

snowboards. Amazing improvisations.

S.P: Can you learn something out of this:

E.M: Yes, yes, for sure.

Profile:

Kim, age: 31, snowboarding for 6 years now; at the beginning 30 hours per week;

S.P: How much time (weekly) do you spend on watching snowboarding films?

K: Depends on the season because in the winter season | watch more snowboarding movies than in

the summertime because all the new snowboarding movies are coming up in November/December,

a2 GKFGQa GKS GAYS @2dz FNB 3JI2Ay3a G2 61 GO0OK (KS&S
per week because Marcelcolf SOG & Fff (GKS ay2¢o02F NRAYy3 Y20ASad ¢
he buys everything or search on Internet and rips it. Normally we got a whole closet full of
ay2602FNR 5x5ad ! yR L lfgleéad 02dzaKi G4KS 3FANI Qi 5

S.P: Do you find them by yourself or somebody else is recommending them?
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K: Normally we always buy from a certain production company and the most recommended once but

we also get all of the snowboarding movies for a particular season.

S.P: Do you watch the new-coming ones every season? Why?

K: | watch the girls DVDs every season. Couple of years ago the first girls DVD was a very low level,

they did 180s and 360s and now they are doing 720s and | like that the difference between the level

of the boys and girls is not that bigany more. So IG NB (2 O2f t SOG GKS 3IANI Q&
S.P: Do they give you an experience of snowboarding?

K: Two years ago | was the highest level of snowboarding and there were certain parts of the movie

that | constantly watched and play over and over again to visualize the jump, how to turn your
shoulders and then do 360s. | watched some parts of the movie that | thought are my level and |
watched over and over and | used it for my own visualization.

S.P: What do you consider to be their purposes? Why are they made?

K: For entertainment, for sponsoring and for new snowboard tricks because these films are the hype

of the new trends in snowboarding, new tricks in jumps and rails. You see it all first in the movies

then in the slopes and in the indooryouseeA i G 22 FyR (KS& INB GNEBRAyY3
always the first start in through the films.

S.P: For what are these films useful?

YY L GKAyYy{l G2 3INRBg¢g (GKS ay2602I NR AYRdaAGNRI G2
get when you watch the movie.

S.P: Do you watch them attentively or you think about other things while watching?

K: When | watch the movie, | only watch the movie, nothing else.

S.P: Do you think about the tricks they present?

K: Yes, we will discuss what the jumps are called and the tricks because they do nollie or ollie.

S.P: What do you see the most/pay attention the most to?

K: | always like to watch the clothes and the music. Couple of years ago we always collected the
music from all the movies and we put it on one DVD and when we went out on seasoning or
travelling with the BigAirBag we took the music with us and this will give you some kind of familiar
feeling. When you watch the movie it gives you a feeling of excitement. You want to do it what they
project, the tricks, you want to go to the mountains and when you put the music on you got the

same feeling.

S.P: Do the films help you reflect on the way you do tricks? How?

YY ,Sad 2dz 320 | FSStAy3I F2N &2 Y&anythindottdo G K I

terrible to do them; for the tricks you have a good or bad side to turn (like 360 backside) and then

g2

Y I

82dz KI g8 GNRO1& GKIG &2dz ar& &hl1z L GKAYl L OFy
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S.P: Do you get motivated by what you see to improve your snowboarding? What do you do?

K: Yes, two or three years ago when | was at my highest level, there was a certain jump in one movie

that | played over and over again so | tried to do it also on the kicker in the indoor slope. So | had the

movie in my head while | was doing frontside 360.

S.P: Do you prefer the slow-motioned frames of the tricks or the normal speed one? Why?

YY ¢KS y2NXIf &LISSR 2ySo LGQa Y2NB NBIfAaAGAO®

S.P: Big scale or low scale shots? Why?

K: Low scale shots. The bigscaleisnicetog I 1 OK o6dzi Al Q&a &2 KA3IK fS@SE 2d
S.P: Do you rewind/fast-forward the film? On which parts?

K: Yes on the jumps that | like and | want to try for myself.

S.P: Do you have a most favorite part of a film? What makes a part favorite?

YY ,Sad LYd&HAOD 2MAIQA KISo2dzi ¢KIF G ({AYR 2F 2dzYLIT Al
Y2PASad C2N) GKS 2dzYLJ L alex 21 L gAftft GNB Ad (2
and see myself doing it.

SP:52 @2dz WNBI RQ ofithe See styR Kilrs irf the filmd datha &e you looking mostly

at?

YY 1 oaz2ftdziStesx AdQa faz2 GSNE AYLRNIFYyG F2NJ R2AY
S.P: Do you look how the terrain is shaped or selected in the films? Is that important for you?

K: Yes because | prefer the normal parks not the powder. The level in the powder is too high for me.

On the other hand, we are indoor snowboarders and we prefer big pop on the kickers. So if we see a

big kicker in the films withlespopand6 A 3 f I YRAY AT ¢S R2y Qi tA1S GKIFG®
SP:2 KIG YI { S &nowboarding? 2 R €

YY ¢KS f20F0GA2y&aY L LINBFSNI Y2NB (GKS LI NjJaz GKS
ride. A little part is ok but not too much. And the diversity of the tricks, the diversity of the kickers,

rails, jumps.

S.P: Do you think about which parts you like and which you dislike? Do you share your opinion with

your peers?

YY ,Saz YvYzaid 2F GKS GAYS L 600K Al oAGKAGOANDST
21 odzi AF AGQa G22 YdzOKI A0Qa o02NAYy3IP 2KSy @&2dz |
watch it for long nothing really happens.

S.P: Is there a connection between the level of snowboarding of the viewers and what they see in a

film? If yes, what kind?

K: Yes, | away watch movie at my level; | freestyle a little bit so jumps and bit of rails.
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Profile:

al NOStf YNYIFy> F3SY nuT 26ySNI 2F | ay26029NRAY3
snowboarding films seen: more than 150; watching locations: on his laptop, in the living room, in the

car (especially when they are new); everywhere

S.P: How much time (weekly) do you spend on watching free style ski films?

CSy K2dzNE>X L R2y Qi (1y2653 ay 2swedklyaNdRepastigitbe@A S A a n
S.P: Do you find them by yourself or somebody else is recommending them?

adYY LOIQa Ffyvyzald GKS alyYS Y20ASa yR LINRPRdAzOGAZ2Y
O2YLI yASas L ¢ G§OK (i K8&bad\ogu&idn cotnpaicifims.. R2y Qi 6 (i OK
S.P: Do you watch the new-coming ones every season? Why?

M.K: This year is a little bit less, but usually | have almost all the movies from the new season. This

year is different because we are started looking too late. WS & SNB OSNEB odzaé |G 62N
time to look more. This is the first year | do it so bad. Yes, because | want to see the new tricks and

0KS ySg ARA20GaXX

S.P: Do they give you an experience of snowboarding?

M.K: Absolutely, you see new tricks, new tK A Yy 3a X ®d¢ KS SEIF YLX S I N8B G(KS y2
tricks, and they started with them last season: nollie slides, nollie kickers, nollie 360s and its all new,

so yes.

S.P: What do you consider to be their purposes? Why are they made?

M.K.: I think they are made by companies to make money out of new snowboards, new clothes and

GKAYy3a tA1S OGKFrGd 'YR L R2yQi GKAY] GKS& | NB Y
commercials because everyone wants to buy the new equipment. Maybe some are for the riders. But

L GKAY]l A0Qa Yz2adfte TFT2N G6KS Y2ySeées R2SayQid Yldd
make money, big ones.

S.P.: For what are these films useful?

M.K: They present a style; they put smth. On, they ride and you see the new tricks, the clothes and

everybody is going to wear them. You see the progression.

S.P: Do you watch them attentively or you think about other things while watching?

M.K: When | am watching them on the road | really must think about other things like the road. If |

am in the car | really listen to the sound, the music of the film because the very good films have also

GSNE 3JI22R a2dzy RiIN}XOladd® ¢KS YdzaA O Aa |taz2 3ASGaAyY
Y2aid LIS2LX S tA1S (KS YdzaAvQX(l Klal Oea A VW 206K D dx(i2 BAKS

dZaSR (2 ale a2K aGdZLAR YdaA0é yR y26 AGQa Ay
R2y Q0 NBYSYGSNI KAda yIEYS FyR AGQa NBrtfte 022t yd
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is new and good and sometimes | watch it as a background.

S.P: Do you think about the tricks they present?

M.K.: Yes, sometimes is very good; not always the tricks are good. Like the last Tech9 films; we all
know there are only few that can do really great tricks and the rest are just posing with their ghetto
style, and their tricks, everyone can do that.

S.P: What do you see the most/pay attention the most to?

MK:Iseeonlyy S GNARAO1& FyR ONIT & GNRAOlad® L R2yQiG f 221
the crazy tricks, | never going to do that. So | only look for pleasure and not how to do the tricks,

YIFeoS  ftAGGES oAGP C2NIYS A0Qa YvYz2adate SyGSNIIFAY
S.P: Do the films help you reflect on the way you do tricks? How?

M.K: You see the style how it is now. 10-15 years ago everybody ran with tight pants and stretched

fS3&4 FYR RAR GNAOl1& YR y2¢ AlQa ff RAFFSNBYylY
style; if you ride you also try to do the relaxed style and bit of technique.

S.P: Do you get motivated by what you see to improve your snowboarding? What do you do?

M.K: Yep. | do snowboarding. If you see jib tricks in the movies and then you try them on the slope

YR afARS&a G220 ,2dz aSS GKIG ySg GNROJ y2ttAS
SOSNEO2Re AYy a{y2g LIXIySié¢é R2Sa Al y2s60

S.P: Do you prefer the slow-motioned frames of the tricks or the normal speed one? Why?

M.K: The slowmotioy SR G NA Ol a NS (GKS o6Saided LG RSLISYRa 2y
the air then the slow motion is the best with a chopper shoot around it. Because quicker is not nice;

R2Yy Qi (y263 at2¢ Y2UA2Yy A& I|éE thdtScNIPjust latis better, R2 y Qi
esthetically.

S.P: Big scale or low scale shots? Why?

adYY [26 &aOFftSy y2NX¥If 2ySaT L fA1S (KSridiaggk2da Ay
even the off-slope shot in the woods.

S.P: Do you rewind/fast-forward the film? On which parts?

adYY b2NXIffe&x L Lizi A GF2NBH NIRRT 2F&ITH Qa4 Ry Qiiz WBHBK
S.P: Do you have a most favorite part of a film? What makes a part favorite?

M.K: Normally | got the most favorite film and this depends on the music too. If | hate the music, |

R2y Qi S@Sy 221 G GKS FAEYDP ¢KS LI NI &aK2dAZ R KI
to do with the trick.

SP:52 @2dz WNBIFIRQ (KS 062Re f I y3dz 3 SeyduTookingnSstyTf NBS a i
at?
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notx-1] YySSaT GKIFGQa AYLRNIFYyG F2N GKS adetSo [2271 |
that is always good with the pro riders. They know what to do and they know what some people

expect from them.

S.P: Do you look how the terrain is shaped or selected in the films? Is that important for you?

M.K: We look for the kicker and the slides and their material and what we see in the film, we want

the same in our back yard.

SP:2 KFEG YIFE1Sa | a322RE ay26062F NRAYIkTNBS adaetsS aj
M.K: Good tricks, good music, nice obstacles and a bit of fun. Not always too ghetto, a bit of fun also.

Eero Ettala things, you know. No,donQé Gl f 1 AF GKS LI NI A& 3JI22R 2N ol
S.P: Do you think about which parts you like and which you dislike? Do you share your opinion with

your peers?

M.K: Yes. If you are a beginner and you look at the movies, everything is ok, perfect. | just saw the

new Tech9 movie and they do mostly 360s and 180s with baggy pants and jackets, ghetto style. And

AT @2dz FNB 0S3IAYYSNI IFyR aSS GKIaGx AG oAttt 0SS a?
can do that. So | really think there is a difference in watching if you are beginner or advanced.

Watching the movie; working context, in the office at their house

adYY C¢CKA& A& {Kldzy 2KAGSZET GKFdG Aa Iy AYRNRBLI FyR
GSNE 3J22R YR (GKA& A& M itgtomped. HEOsEompa eleddhing{idé ol Qa wmny
a8S GKIGod 'YITAy3dd IS Aa || Neoz2idd IS aidz2yLia SoS
fA1S 9SNR 9iddltls L KIS yS@OSNI 4SSy (UKA&a Y2Q0AS 0o
{®t ® CNRY ¢KI GimR2 @&2dz (y2¢6 AdGQa K

adYY IS adGdFNIa gA0GK o0l O1laARS NRRS2d® L R2y Qi 1y?2
GKIFIGQa O22ftad ,2dz aSS Al Ay KA&a adetST K2g A& KS
really big, its kicker with low kick, far kick that shoots people off. We always use kickers with more

kick; more pop in it and make the kickers smaller. They use kickers with less pop and make it long.

S.P. Do you watch his arms when he rotates?

M.K.: Yes but his hand always like this, yes(folded in fists). It obstacle after an obstacle. Look this

man. Wow, that amazing what he is doing. 720 over a crazy bottle, backflip over a slide, whatever it

is, kickerslide.

{ot® YR AG t221a tA1S GKS& RARyQl SRAGEZ AG 1SSL
M.K.: Yes but he is really good, he can make it that way. This is a good rider but park city is a good

location too. They got many good riders. Ettala has been a really welll-rounded rider for years. Heikki

Sorsa , few years ago he and Ettala switched clothes and switchedpl NJ1d Ay | Y2@AS> L R
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which one. They got the same style, you see? They are from the same resort, they have the same

style and they switched their parts in the movie. And nobody knew and after the movie was out, it

was in the internet forums. | think that was very cool. Very cool movie. One-footer, | hate one-
footers.Front-A A RS NR RS2 odzi A0Qa y2isme. Alda TNRBYGAARS dnn
S.P.: Toes-side? Since when?

M.K: Toes-side is new. The frontside is always from the heels nowadays but old-shool frontside is

always from the toes. You want to see? (rewinding)

¢KFG A& a2 022t (GKS 22Ay0d LINIL 2F 9SGlrttlr FyR {
heard of him. He is new. In the half-pipe is so scare to go high, and he goes so high. He is from Japan.

hKZ GKFGQa 1 IyyFK ¢SGSNI 2N 42YSiKAy3Id L R2y Qi 1)
{1 YR aKS NBFIftfe NROl1& F2NJ I FANI D b2aS LINBa3

backside air an frontside 360 over the ball. Oh, now bambam and the rescue man is coming, giving

tips. She is really rocking, really. Wow, further, very nice girls also to see. This is a very good movie.

2 KFGK ! o0 O1aARS NRRS2 I yR 7T MR yoitanseRFourdiff. That 3 f A RS «
a nollie hardway, you do nollie and switch backside no fronside on but from the back which is nollie

o O1aARS fALE y2 NBIffte OGKIFIGQa GNHz2S: ol O1aARS A
S.P: So, that how we learn?

z

MOPY DY | Sas GKIGQa AdGo

Profile:
Ananda, 22 years old, skiing since the age of 4, from 14 to 21 snowboarding; 1 year free style skiing;
working to promote the free style skiing in Holland
S.P: How much time (weekly) do you spend on watching free style ski films?
A: About an hour when | am really paying attention.
S.P.: Do you find them by yourself or somebody else is recommending them?
A: Mostly through my boyfriend.
S.P: Do you watch the new-coming ones every season? Why?
A: Yes. Because most of the time there are new tricks in them, new music, new people that are
3SGaGAy3 2y GKS KAIKSad tS@St 2N 2dzad KIF@S az2yS$S a
S.P: Do they give you an experience of free style skiing?
A: The films get me very excited to go snowboarding/free style skiing. If | am watching a movie now, |
want to go skiing tonight. They make me stoked.
S.P: What do you consider to be their purposes? Why are they made?
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A: To get people stoked about the sport but also to show what improvements have  been made in

the sport both on technique and style, to show what kind of set ups for competitions there have

0SSy IyR Fftaz2 G2 3IAGS Iy 2LIRNIdzyAdGe (G2 LIS2LX S ¢
professional skiers do, to still enjoy free style skiing by watching the movie.

S.P: For what are these films useful?

A: As | said to get people stoked, to make them try new things but also for promotion and sponsors. |

think its two way traffic. On one side to get athletes out but also for industry to advertise their

products: skis/clothes, etc. and to see what is the best for which condition. You can really see what

skiers use and find it in the store for yourself.

S.P: Do you watch them attentively or you think about other things while watching?

A: Only for an hour attentively and many times for the music or glimpse when | am studying.

S.P: Do you think about the tricks they present?

A: Yes, especially in free style skiing over the last couple of years, there has been a whole bunch of
newtricksay R ¢S R2y Qi KIF@S GKS GAYS 2NJ G4KS Y2ySe G2 |
the tricks so this is a way for us to see new tricks.

S.P: What do you see the most/pay attention the most to?

A: Park tricks and backcountry tricks. Normal lines like 6 A3 Y2dzydF Ay NARAYy3I L F
interesting because most of the time the shots are too long.

S.P: Do the films help you reflect on the way you do tricks? How?

'Y ,Saz o0SOFdzasS AdQa | gre G2 &aSS oKIFG,rSyd o N
example, or how to look, how to turn your upper body instead of turning your lower body.

S.P: Do you get motivated by what you see to improve your free style skiing? What do you do?

'Y LG RSFAYAGStE YI{1Sa YS & bpyriithativey ed\Sdistard &ith § SNJ 6 S
and you can do it in your level and there are so many options right now so you can try whatever you

want.

S.P: Do you prefer the slow-motioned frames of the tricks or the normal speed one? Why?

A: A combination. Normal speed but then slow motion when you can really see what they are doing

Ay GUKS ITANE K2g (GKS@ IINB 3INIooAy3d GKSANI ajraod {2
S.P: Big scale or low scale shots? Why?

A: Combination of both, for example there is | NBIFffe 6A3 S@Syid OFffSR awz
they have different obstacles every day. They had a jump that was 27m but if you have the normal

camera you cannot really see what they are really doing up in the air. So if you have a normal camera

you can get an idea how big the jump really is but if you get close-ups from helicopter you can see
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what the rider is actually doing, how he is taking off, what is he doing in the air and what he does to

prepare his landing.

S.P: Do you rewind/fast-forward the film? On which parts?

A: Rewinding mostly takes part when there is a new trick that | want to see or something that | find

interesting or special, crashes that are really funny and | fast-forward mostly on the parts of big

Y2dzy il Ay N Bedaysell andndriteallitiftd thaQldike it for differentiation between park

riding and something else but | like it more if you also see the whole picture, the lines they are

choosing, what they are talking about when they are standing on the top of the mountain before

they take off. Most of the movies just show big lines when they get off from the top and then they

YI1S Oft2a$ dz) akKz2iéa odzi GKSe R2SayQi NBIffeé &ackK
everything and because the lines are so big it becomes pretty boring.

S.P: Do you have a most favorite part of a film? What makes a part favorite?

'Y L R2yQG NBlIffte KIFIFS 2yS FIL@2NARGS LI NI 0SOI c
everything.

SP:52 @2dz WNBIRQ (KS egy® Kirs if the fild dathal e yéu TookitighnSstlyF NB

at?

'Y L GKAY]l AG RSLISYyRa AT GKS GNRO]l A& az2yYSiakKay3d
to learn, 360 for example, | look at all the parts, first the take off, how to keep my balance, how to

look over my shoulder, hoe to lift up my knees and how to land. But if | am looking at some really

difficult tricks I am just looking for the whole part.

S.P: Do you look how the terrain is shaped or selected in the films? Is that important for you?

'Y 5STAYAGStEe K2g A0Qa &aKIFILISR 0SOlFdzaS L GKAY1 A
GKFd LINPOGARS FTNBS adetsS GSNNIAy (2 R2 GKSAN 0S4
heart people and can make things more difficult than they could be or should be.

SP:e2 KFEG YF1Sa | a322RE ay2602F NRAYIKTNBES adetsS aj
A: Good music, part where you can see the whole picture but also things that make the trick or scene

special. 360 on a small kicker can also bun fun as riding the 27m kicker as long as you show the
GASSHSNRE ¢KIGQa KIFILIWSYyAYy3d YR K2g LIS2LIX S | NB LN
everything is.

S.P: Do you think about which parts you like and which you dislike? Do you share your opinion with

your peers?

'y ,S&asx yvYzad 2F GKS GAYS L akKFENB Al 6AGK Y@ o2e@

most of the time | am watching to fill up some time.
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S.P: Is there a connection between the level of free style skiing of the viewers and what they see in a

film? If yes, what kind?

'Y L KAyl GKFGQa 2yS 2F GKS YIAYy (GKAy3a GKIG Yz
LIS2LX S R2y Qi ¢l yld G2 a4SS (GKS Yz2ad LISNFSOG mnyna
to them and they can NBf | 4GS G2 AdGd LT &2dz OFyQd 2NJ R2y Qi

interesting any more.
Watching the film, either on the laptop or on the TV.

'Y 28 |INB o6FGOKAY3T a{dzOK A& fAFTSé€S (GKS dhdwNI a LI N
they select the terrain, | think they prepare really good before they something like this by watching

the mountain and selecting options but | mostly with the big mountain pay attention to the way they

are filmed because | am also an photographer so | want to see if they made it look pretty. It looks
LINSGGex A0Qa ¢ KA UGS dorwhr@tda phrk séere ditfisR nigé ghuNidy Thib i€ what IF | &

like with powder skiing and free style together. This is more fun to watch, powder riding than on one

z

2F (K2a$S oA3 Y2dzyilAyaod LF AdQa LlRaaAiroftsS L sty
how happy are the riders when they finish the powder run. Parts like this | am not watching to learn

anything; | am watching them for fun.
S.P: Then can you go to a part where you can learn something.

A: Fast-forward. Here this is what | mean with the whole view and this is what | mean with the

combination of close-up and big scale ones.

S.P.; Now what do you think about this one?
A: nice images, the way they filmed it.

S.P.: Good for learning

A. Beautiful to watch.

Profie:

Wilco Mosterd, 26, free style skiing: 6/7 years now, skiing: 22 years; professional free style skier,

sponsored by Solomon; films watched: 60 professional and around 50 amateur ones;
S.P: How much time (weekly) do you spend on watching free style ski films?

W.M: Probably around 4 hours.
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S.P: Do you find them by yourself or somebody else is recommending them?
W.M: | find it by myself on Internet and | buy them in the store.
S.P: Do you watch the new-coming ones every season? Why?

W.M: Yes, to see how the progression of the sport is coming, of course. Because skiing is progressing
SOSNE @SINE YR (G4KSNB | NB olibwatchithdsk. Aljo %o kdepfuRtoy S & & (i
know how much | need to learn this year.

S.P: Do they give you an experience of free style skiing?

W.M: | do try to watch what they are doing in the film, why do they succeed and | cannot
succeed in that trick; what they do and what | do, the differences and similarities, so yes, | watch it

for experience and | watch it for fun too.
S.P: What do you consider to be their purposes? Why are they made?

W.M: The films have lot of purposes. First to get exposure for the riders; riders want to be in
because they get an exposure and they get sponsors and money and the movies are also made to
make some money or as advertisements for brands; now you have a movie that is only sponsored by
onlyonebrand,foreEl YLX S a¢KS 1 i2YAO Y20AS¢ & Fy YIFENLSGA

S.P: For what are these films useful?

W.M: For the viewer, for the skiers and for the companies. For the companies to make money either

primary from the DVDs or secondary from the products they sell. The riders get money and get a

OKI yOS (2 &aiA Y2NB 2y RAFFSNByld t20F0A2yad ¢KS
FILOG2NE 2F o6KIG KIFa 06SSy R2yS (GKA&a @SIFNJ 2N SOSNE
S.P: Do you watch them attentively or you think about other things while watching?

W.M: Depends how much | like the part. If there is a free style part that | can associate myself with

GKSYy L NBlILffe 221 0t2asS 2y ¢gKId GKS&@ FINBE R2Ay3
mountain part | just go do the dishes. It depends.

S.P: Do you think about the tricks they present?

2 daY ,S& adaNBx SAaLISOAlLffte AF L ¢glyld G2 02Lk GKS
reason why | like to watch the free style scenes is because | want to copy them and of course the
F22GF3S Aa GSNEB 06SI dzi A Fd GKSaS RIFHe&a a2 AidQa If 3
personalize the tricks.

S.P: What do you see the most/pay attention the most to?
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W.M: The complete bag of tricks of one rider. So if one rider is featured in a movie | watch his whole
segment and all his tricks and if he spins all four ways, if he also does big mountain or only a rail guy
and recently the double flips; they are tricks specific and | watch them closely and | pose them and
play them just to see how they do them.

S.P: Do the films help you reflect on the way you do tricks? How?

W.M: Yes, just like the double flips, | watch how they take off, how are they in the air, how they land

and of course how they crash. Crash sectionof tK S FAf Ya A& @OSNE AYLRNIFYGT
crashes in the movie but in the crash section you get feel of what it is when you fall because you can

break your neck or get hurt seriously. Internet is also handy for the risk analysis; they write about

1JIS21LX S 6K2 RASR 2NJ 6SNB Ay2dz2NBER aASOSNBfte gKAfS |
they only show tricks that went well. And if you look at too many films, you will think that all goes

well. So the crash section of the film helps me to make a better risk analysis and Internet also.

S.P: Do you get motivated by what you see to improve your free style skiing? What do you do?

W.M: Yes because | want to copy it and the level of free style skiing is so high so the only thing | can
doistoO2LJ GKS GNAROlA&T GKSNB Aad y20KAy3 &2dz OFy Gf
difficult to be achieved now.

S.P: Do you prefer the slow-motioned frames of the tricks or the normal speed one? Why?

W.M: Slow motion cos you can see and analyl S A G 680
2

LX e AG y2N¥If aLISSRE AlG R

SNJ YR AGQa Y2NB L
SayQi NBlIffte t221 022

S.P: Big scale or low scale shots? Why?

W.M: The best option is big scale and big tricks but if there are low scale shot with really technical
ticla AGQa Ifaz2 alidiAaFrOli2NRe LG ySSRa (KS ¢2¢ Tl
both.

S.P: Do you rewind/fast-forward the film? On which parts?

2 pay Saz Y2ai(f éforwaS IANI &Q LI NIa L Flad

5

S.P: Do you have a most favorite part of a film? What makes a part favorite?

2dpaY L R2 KI@S a2YS FIL@2NARGS LI NIa odzi AGQa Y23
really well-rounded. And | can identify myself with the rider.

sP:52 @2dz WNBIRQ (GKS 02 Rirsiftheyilddatha $e yau TookingnSstlyf NB S & G
at?
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W.M: Take off, style, how they keep rotation floating while grabbing, while they are maintaining their

style and those are the main things | pay attention to.

S.P: Do you look how the terrain is shaped or selected in the films? Is that important for you?

W.M: Yes, cos | want to go to US because all the films are made there. Especially, big mountain
kickers that are built off-slope, | look how are they built and why are they built in such and such way.
IfitQa -dpiorSted-down jump, road gap or table top and then you can think about why this jump

is built there and is this jump safer than the other. It is cool to think about these things.

SP:2 KIFG YF{1Sa || a322Ré¢ ayz2p¢o02F NRAYIKFNBES adetsS aj
WM:Qut ft AGe 2F FAEYAY3AZ AT AdQa akKz2d 2y FAEY 2N G
GKAOK Fy3aftSa FyR 2F 02dz2NAS (GKS NARSNE® ! yR AdGa ¢

bad quality of filming is less bad than if you have a good filmmaker and a bad rider.

S.P: Do you think about which parts you like and which you dislike? Do you share your opinion with

your peers?
2da¥Y L R2 GKAY]l ltoz2dzi 6KIFIG L-TE2NPSNRYBKSRKFI &L R2ED
do share my opinion with the peers but only the really wow tricks. Like if | see a new trick then | will

share it with my fellow skiers.

S.P: Is there a connection between the level of free style skiing of the viewers and what they see in a

film? If yes, what kind?

W.M: When you are advanced you look at one trick in a much more detailed way than when you are

beginner. And only the trick, but the style, the take off even the crashes what went wrong. So the

(@]

films can be watched by many different levels of skiersand 0 K 1 Q& ¢KI 0 Aa O22f I
gl GOK (GKSY (2 aSS gKId Ay GKS NARSNDa GNARAOla 32

my own abilities.
Watching the film: on laptop, on TV

W.M: | like this part because the guy is a really talented free style skier and they have some pretty
cool set ups. And now there is a cool atmosphere shot just to show the magnetite of the jump and
this guy is spinning 270 up on and this is a hard trick so | want to see how his tips are not hitting the
rail and how are they pretzeling with the toes and how are they doing that. This is just showing a rail
session and you will see what the rider is doing in one session not just one big trick but they show a

whole session which makes it very good atmosphere and ski level. This is a street rail; you see the
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extra difficulty with the stairs and its extra cool to see which trick they do with more risk involved.
| SN @&2dz aSS (GKS NBIFffeé oA3l 2dzYL) yR GKAa A
done over thS 06A33Sald {AO|ISNW {2 Y& 2I¢g RNRLA YR
mentioned earlier. And this is a cool jib thing and its fun to see how they show their creativity and

skills on one obstacle. It is nice to see not only one trick one obstacle but variety of tricks over the

same obstacle. And then we see how the cinematographer movies his camera up or sideways while

aK220Ay3 6KAOK YI{1Sa OSNER 0O22f akKz2da NB3IFNRfSaa

see flip after rail whichis 02 2f | yR @2dzQff aSS ONBIGAGS dzasS 27

really beautiful with the sunset. And those three features, ooo double flip, are changed throughout

the film. And the double flip is a new trend, if we are talking about trends and everybody wants to

f SINYy K2g¢g (2 R2 AGZ AyOfdzRAY3I YSS |yR GKA&A Aa

just to see how they do it. And the colours are also beautiful in this movie which again makes it really
fun to watch, its good quality of filmmaking. Then we have a little bit of back country riding which is
GeLAOCHE F2NJ Ye F3S 3ANRdzZLI FyR & f2y3 |a GKSe
riding is a whole different idea, whole different sport than free styling. Free riding is more about
surfing and getting the perfect line or wave while free styling is more about skateboarding when you
have an internal struggle with yourself while doing the trick. And you will see sometimes a wow

factor, sometimes the opposite agruh factor. But this is how the sport progresses.
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